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.r.CQN¥ENIION~REIlOR-l 
ascertain atUtude. on macaroni prod· 
ucta, their preparation and serving. 
ThlI on-the'lpot ~nsumer aurvey hail 
obvioul bl.. but demonltrated thl: 
technlquel and poulbllltle. for this 
type of activity. 

~-"h~ . 

MORE than two hundred delelate. 
at the 69th Annual Meetln' of the 

National Macaroni Monufacturers M­
IOClation held at Grand Hotel, Macki­
nac Island, Mh.hlaon, at the end of 
July, re-elected omeers and directors 
for another term, approved a fellow­
Ihlp for research on raw materlall and 
macaroni proceu1nl at the North Da­
kota State University. and heard a va­
"rlety of intereltln, .peaken dlscUII 
,!,pcctl of actuna the consumer. 

\. 1 .. ,1-
. :lThe Board of Dlrecton had three 
bUt)' seulolll: prior to the lenera! In' 

alont. they met to conalder propoaab for 
the research at North Dakota Slate UnI­
venlty, a COlLlUmer motivaUonal atudy 

Mn. Lucltn eon"on' and Mn. John Toblo 
,harocllfi:.e "The Conwmer." 

fInI ....... 

Iecoa.d ..... OD 

At the IeCOnd aeneral seulon, Mark 
Hetfelftnaer, chllirman of the DUl'Um 
Wheat Irutitute, Introduced Dr. Mar­
laret Jane Brennan. of Malll"eld State 
CoUe,e, Manafteld, Pennsylvania, edu· 
cator and fanner fleld representaUve of 
the Durum Wheat Irutitute ltaft. He 
displayed the neW Durum Macaroni 
Foodl DemonstiaUon Outline for home 
economics claue. and other aroup .. Jt 
wu accompanied by a recipe: booklet 
with 12 Show·ot! Recipe' and wl11 be 
oftered for distribution by macaroni 

by Market Facti, Inc., and a maca­
roni muket profile by the A. C. Nielsen 
Com.,PIny. Followinl the election of dl· 
rectJln at the JeCOnd leneral seulon, 
an qrtanlutlonal meellnl .aw the I'e'" 

eled\on of otftcen. They are Albert 
Ravarino, pre.ldent; Fred Spadafora, 
flnt vice preJidenti Robert 1. Cowen, 
~d vice pre.ldent; Peter J. Viviano, 
thlrd.~ vice pre.ldent; Robert M. Green, 
executive secretary; and Jame. J. 
Wlrulon, director of reaeard,. 

At the Ant leneral ~on. Pruldent manufacturen at eoat. 
AI Ravarlno opened ,roceedlna' with Dr. Brennan .tated that a lat'le num-
the comment. thot appear on pa,~ tI. ~r of Ilrll ItUdy home tcOnomlc. and 

Followlnl the election of ameen, 
Theodore R. Silb presented a proposal 
to the National MacaronllnaUtute for a 
hotel.reataurant-lllltltutlonal public I'e'" 

laUons proaram. It was referred t~ 
committee for further .tudy. 

Aapcctl of consumer mearch were homemaldnll'. Their teachen, concem­
then presented by an array of experta ed with .Umulallna thlnkln, of stu· 
Includinl Fred C. Clarke, markeUng dents. welcome uaeful materiall and 
reaear ... h manaler, and Buckley C. Robo Indualr)'·JpOnJOred teachlnl aids. One 
bin., leneral promotion mana,er, pack- teachlnl lOll " to have atudentl learn 
a&lna ftlm., Du Pont &r: Company, on to evalulte and know source. of infor· 
how you let coruumers' thlnldn,. They maUon. Dr. Brennan' pointed to the 
preaented a condenRd venlon of tape. School Lunch Worklhop ... an 1m· 
made In Intervlewlnl conaumen In a portent area for developln, quick and 
pilot .tudy to a.certain the Imale of euy to serve recipe. which In tum are 
macaroni producu and conwmen' atti- carried home. Extelliion alentl ami 
tude. towards thtlm. It emphulz.ed the .home aervlce utility directon are dis· 
mlKonceptiolli about the calorie con- aemlnatina valuable Information III 

tent of theae producta; qUHUolli on well u the IChool •. 
pre.tlae or IOClal ttatUli and lnauft\- Kathryn Bruce, director of eduru· 
dent aware neD on the part of many Uonat proeratna. National Re.taurllnt 

howewlve. ~ncemlnl the variety of AuoclaUon, aald the 550,000 eatu ~ g 
uses for macaroni producta. place. In the United. States are COil ' 

, 
Charles R. SLrotz. of Campbell­

MJlhunr presented planl for the Ameri­
can Dairy AuoclaUon promoUon In 
Januar7 on '"Thrifty Meal Matel." The 
campa1.n wUl Involve 14 partlclpanui 
cost at idmlulon ,. full·paae advert.lJ­
Inl In Family Cin:le MaaazJne. It was 
felt the lime Wali too short to take full 
advantaae of the proposal. 

At a flnal Bourd meetinl followlna 
the leneral aesslolll, flnanclal .tate· 
menU were reviewed, dates for a fte. 
alonal Meelinl In San Francisco were 
set for the lall week In October, and 
pend In. projec:u &alilned to various 
committee. for .tudy. Ole Sampson and 
Paul Ab~JTlIon of the North Dakota 
Statt! Wh8at Cornmlulon announced 
that oraanluUon' •• upport of research 
In the Cereal TechnololY Department 
or the North Dakota State University 
tor IlIC'Crtalnlnl fllltOrs and market­
abUity of durum. This complementl · 
and lIulsts the prolram of the National 
Macaroni ManufactUrer. .... ~laUon. 

Don Fletcher 01 the Crop QUility 
Council distributed "Durum Data," a 
~mpendlum of durum .tatlstlcs. 

Trlenah Meyers. Chler, Special Sur- cemecl with cotta. profIt aqueez.e, Dr.d 
vey. Branch, Standard. and Research need for volume. With a .hortale I.f 
Dlvlalon, Statl.tical Reportln. Service, cooka, load cookln, dlrectlona arc ('S , 

U.S. Department of A,riculture, de- &entlal. Her rapid ftre Ult of .uuestluns 

dared that the pUrpoM of matkeUnt for workln, clOler with the purvey( ·s 
research was to ascertain facta "even if of one out of four meal. eaten by 1'. (> 

you don't like them." In replaclnl fad American public created a de.ire frtr 
for IUJptciona, a better job of exercll- future meetinal between committees of 
In, Inaenulty can be done. the NMMA and the National Restu,I' 

Loull J. Nelaon, Jr.,' of Wade Adver- nnt AuoclaUon to work out lonl ranlle 
tilln" Inc., demonatrated with viluals plalli. 
how conaumer reaearch II applied In In a panel diacuulon moderated hy 
developln, advertl.ln, for vitamilll, Ted SIU., public relaUolli ~nsult unt 
headache remedle., and family flour. In to the National Macaroni IllItitul

e
, 

the critical l4Jk of putlin, research three supermarket operators charg!!d 
nnd!n.. to use, Mr. NellDn declared that macaroni manufacturen had been 
t!'.lIt advertlJlnl mUlt make the con- complacent about the Impad of neW 
aumer famlllar with the products. In- • convenience producta Implnl!n. on 
cre8Je their knowledae of It. develop their market; had done little to tight 
favorable attitude .. brand preference, the fatlenin, Ima,ei and In lOme In· 
,n~~ p rchue. . • 1tanCS!.. had falled to re"nze that prlc· ~ ~ 

Ro,er Dl.P~.nd ~ Fort*. 1nto1r~bRrvJent to PfUlY-UMifOnJ 
armed with rovina mlerophone., Inter- IUmer'. ilnit'CYalua'U"on it on..y.lu~, 
viewed the ladle. In the audience to (ConUnued on pa,. ttl 

You couldn't be In beUer hands 
Behind the Peavey diamond is the t ' 
the industry-the total range of gra:~s c~mplet~ lI~e of durum products in 
diamond are the most co an g~?~U ~tlons. Behind the Peavey 
and macaroni press aid In~~~e!:I~~~~~t~~~a~~lIlIe~ ~n the industry. A pilot mill 
quality durum products are backed by a ~,m~s ur~m wheats. King Midas 
program and a long.range forward.look' con mUinghtestm

g 
and quality control 

y,' ' mg researc program 
ou can t buy beller durum products . 

beller service .. • or be In beller hands. • .. or get a beller value ... or receive 

.Jtfi¥J7IIJiIJB DURUM PRODUCTS 

+ FLOUR MILLS 

PEAVEY COMPANY flO U R MillS. MINNEAPOLIS. MINNESOTA S S 41 S 

.... .~ I"'~'" .. J"~_., ~ .. .t'I\. '! . P. ,.t(f:-. f'~" ( .. ,; 



Convention Rcport-
1r.11I111nued from page 4) 

fluul Uormun of Borman Food Stores 
in Detroit said: "Wilke up_move! 
IIhcnd!" 

M, n. roott'Conncll of Spartllll Stores, 
Gmnd Hllpld!l, Michi~all, stu ted that II 

JiUICIII!lUII with 1m .. relcr pad as his only 
prop IJi wurthless-he must be II con· 
,mitllllt (or moving merchondise, 

Chnl'lcs II , Belch of Billnwn's Fine 
r~oods , Chlcnllo, Iwid: "We must attract 
morc t'\I~tllll\ers lind Increllse !loin, This 
requires research, ingenuity Ilnd skill, 
Let'!! put morc emphnsls on what we 
enll do ,lfId le~~ on what ..... e cannot rto," 

Dr. Charles C. Slater, director of ex· 
ecutlve programs In mass mnrketing 
mnnagl'lllent, College of Business, 
Mlchlgnn Stnte Unh'ersity, IIsked: 
"Bow do you gel II drink from the Ore 
hose of Information poun'<l at you'!" 
His nnswer WIlS In nn explanation of 
the revolution in manngement methods 
-In essence, skill In nsking quC!stions 
lind getting answers in balanced form, 
The usc o( mnnagelllent tools must be 
similar to 1111 in\'estment portfolio­
lmlance with the end ohjective of 
IlroOtuhlllty, 

He observed thnt there was II j,lUIl\C 

of Muslenl Chnlrll for supermarkct dig· 
trlbution, und suld the l'OIl\'en!ence din­
ner business Is n plus now but mllY 
hll\'e the some prospect us the impllcl 
uf cuke IlIIXell on the fllmily flour busi­
ness n few yellf!l ago. 

Round.tuble dl~cu5:;;ions with the 
vurlous speokers pro\'ed intcrestin:::: 
Ilncl henl'ndOI to the participants. 

Socials 

0" the Iiueinl scene, thl' SUPI)licrs' 
Suciul!l preceding the c\'ening dinner 
rUn("lions l)rO\'ed populur In assemhling 
Ihe deleGull's in u festh'c occasion. Tht' 
u'uditlonnl nossotti Spaghetti Buffet, 
with its u5u;a1 spread of gourmet deli· 
C1Lt'iC5 ond thl! wurm hospitulity of the 
U(Js~ottl orcunlzntion, WIIS the curtain­
nli ~er , The bllllquet on the Onnl night 
:>11\\' I'n:,lidelll AI UU\'arino in good 
(0/'111 in muklng unlloum'emellts anti 

Pon,lI.h Paul Borman, Mac McConnell and Chorle, Reich di~cuu 
merchondi,lng macaroni In the ~upcrn ,orkel, 

presentinJ: Monsignor John Romanlel· 
10, the Hong Kong Noodle Priest, who 
reportt'd on the chnrltnble work heing 
done with Ihe support he Is rcceh'ing 
from dOllors in America for feeding 
hungry refugees, lie announced Ihnt 
prospects of support (or si mllnr projects 
in South America nrc developing. 

Hugh Downs Illld Company, stllrs of 
the NBC television network morning 
show "Today," were on Mackinac Is­
land al the snme lime as the macaroni 
con\'entlon, Thi s (ucl wus hroadcast 
Ilcross the country, ----
Host. of the Supplien' Socials 
Amber Milling DI\'15\on, GTA 

SI. i'oul. Mlnnesotu 
Ambrclte Mnchlnery Corporation 

Broukl}' n, New York 
A-D' M, Commnnder Larubee Milling 

Drpl. 
MUlneul>oli!l, Minnesu' , 

Armour & Cump"ny 
CtllCUgll, Illinois 

11:11111 .. Egg Product s COInpnny 
Zancsville, Ohio 

V, J ,mes Benincusu Compllny 
7.:.;'u.>!wille, Ohio 

Dra lbulIll.Leharu Corporlltion 
!\~\\' York City, New York 

The Buhler Corporation 
Mi"nenpolls, Minnesota 

Cici mont Muchlne Corpornlion 
Brooklyn, New York 

DeI'roncisci Mnchine Corpomtion 
'Jrooki)'n, New York 

Doughboy Industries, Illc. 
New Hichmond, Wisconsin 

Du Pont Film Department 
Wilmington, Deluware 

Faust PackaGing Corporation 
Brooklyn, New York 

Fisher Flouring Mills Compllll)' 
Scottie, Wushington 

General Mills, Inc, 
MlOnenpoli~, Mlnncsotll 

Henningsen Food- , Inc. 
New York Cit), Ncw York 

Hoskins Com pliny 
Lihcrty\'iJ1e, Illinois 

Internntionul Milling COlllpnn)' 
Minnelll>olls, r..llnnc!!otn 

D. Mnlduri & Sons, Inc, 
Brooklyn, New York 

North Dokotu Mill anll Elc\',ltor 
Grund Fork~, NOI'th Dakotll 

William II. Olduch, Inc, 
Philadelphlll, Pennsyl\'U!\la 

Pea\'t'y COmpllO)' Flour Mill )! 
Minneapolis, Mlnnesolll 

Rossotti Lilhocruph COl'tloration 
North Bergen, New Jel'sey 

Schneider Brothers, Inc, 
Chicago, Illinois 

Triangle Package Muchincry Conl\> 
Chicago, Illinois 

United Stlltes Prlnling & Lithogrup 
New York City, Nc,Y,' York 

There wo. gloom ,n Ihe room o~ round.teble oroup' discu,~ed preblem" But then Chorln ROiO!!1 and Fronk Prime broughl wn,hlne hcck 

.. ,In 0 nOPP'f' tnouoht , 
TilE MACAROSI JOUR:O>Al. 

For fancy shapes and plain good service 

Telephone: Hyacinth 9-3555 in Brooklyn, N.Y. 

Cable address .. M a I dar i" New Yo r k 

) . 

Stainless Steel 

Bronze Alloys 

Special Alloys 

Teflon 

D. m~HD~~1 E,. Sons, Inc 
557 THIRD AVE. BROOKLYN IS, N.Y., U.S.A •• 
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In Italy. times were bad, 
country · wu In unrest, '8nd the 

elder Ravarino decided t.he family for­
tune. would be better served In' the , 
United State .. They returned. to st. 
Loull, after an absence of two yean. 

There were four Ray,uino children: 
three boy. and one Clrt. Al'. younaeal 
brother, Ernie, la a rll.ember of the 

, macaroni tirm, and Ma other brother, 
Mario, I. mana,er of the Chase Man· 
hattan' Bank otftce in Rome, Italy. 

nAVARINO was unanlmo-utl¥ 
re-.l .. :,ocI prelldent 8t the 59th 

Meeting of the National Maca­
Manufacturen . .AuoclaUon. Alao 

re!'elecled were Flnt Vice Prestdent 
Fred Spadafora of Superior Macaroni 
Company, 1m An,ele.. Calltomla; 
SeeMd Vice Prelldent Robert I. Cow· 
en, A. Ooodman & Sonl~ Inc., ,Loni 
Ialanit City, New Yorkj ;Thlrd Vice 
Preildent Peter J. Viviano, Delmonico'. 
FoodJ. Lou1.vme, Kentucky; Execu­
tive 'lSecretary Robert M. Green of 
PalaUqe, I1Unol .. Jame. J . Winston of 
New york City was appointed Tech· 
nlcal Director. 

.1 FI'01:D BL Low 
aecently, the st. Louis Food New. 

carried this Intr.rmation on the "Man 
of the Month": 

Al Rayarino I, a largc, friendly, en· 
thUlluUc, sort spoken man who thor­
OURhly 'enjo)" the food busineSi. J. .. 
president of Ravarino & Frt!schi, m. n· 
ufoeluren of flne macoronl prod.1.lct.a 
and fr'OiFn ravloll dlnncn. AI baa am· 
pIc op~unilY to enjoy hi. hobblo'­
the meumnl buslneu. 

Backgrowscl 
Al wu ' rraduated from SL Loull 

University Hlah School In 1931. Ho' 
say. he .till pieD up boy. on their 

. way to and from school, whUe drivlna 
between hll homo and the comP8R1 
plant on Shaw near K..ln&ahJahwQ'. He 
always a.ka these boy. their name., 
because many of hi. former cluImate, 
have ION who now attend the JChoo1. 
"1 like to keep In touch," he ..,1. 

Aftl!!r blah lChool. he 8ttended Notre 
Dame University. He majored In bUll· 

.nl!!l1 admlnlllraUon. In 1935, after he 
received hi. dl!!,ree from colle,e, he 
Joined the family ftnTlt In the Wei 
dl!!parlmenL 

"I thouaht I was In a d.ylRi bull­
nn .... he recalll. "In those day .. '15 per 
cent of the macaroni and 'PI.hetU 
bullneu was In 25·pound boxes of bulk 

, producb that lO]d to individual arocen 
w'hose trade wu motUr people of 
Italian 1- lrth. These people were II'OW­
Ina older, and It looked u thou,h the 
apa,hettl bualneu wouldn't last. There 
wasn't the aame kind of market amonl 
native AmericallJ a. there wu with 
Italian .. You ace, in thole day .. the 
ItalilUll ate '10 pounds of maearoni 
product. per capita annUally, aaalnat 
only leven pound. for naUve Ameri­
cana." 

ThO' problem wa. to make theta 
producll more appealln' to the lenerat 
public, and to create more awareneu 
of the quality of Italian foods. He tpent 
moat of hi. time developlnl packl,lnl 
and travelln, around tho compnny'l 
tradlnl area from PJtllburah to Salt 

Lake City. develop,lna new bUllne .. 
and try!nl to help the old ItaUan cu.­
t.omen modernize their merchandlalnc 
method •. The work wun't easy. He re­
can, that at the time he came Into the 
buaine .. there were over 350 apa.hettl 
factorlel In the country. Today there 
are ,about 1~ of commercial Impor­
tance. 

PbIl_h, 
AI Ravartno IIYI the future of the 

food bUllne ... and bla own bulinesa, 
he feela, dependt on how well the food 
manullcturer keep. up with the cban,­
In, bU)~n, hablll of peOple, and with 
their aoc"" and economic way. of IIv­
Ina. CoNtant attention J, needed . 

"Spa,hettJ and macaroni have al­
way, been convenience fcoda," he 
claim.. ''Therel no peellRi or apedal 
preparation needed-tand the way to 
mor. bUllne .. la to teach the houae­
wUe the euy way, to develop her own 
Jptclal recipe" Prepared. mixes are 
just atepplna ItonH to their own ape­
dal way of IIxlnl these products. The 
fuclnatlon of JpB,hettl cookery II well 
known. and It hal developed partlcu­
Jarly alnce WorJd War II. MJl1Ions of 
people have dlJcovered that they can 
prepare ',ourmd' dlthe. with thelt 
own private IIUce recipes." A few of 
thn aeereb of line Italian culalne, he 
IIY'" depend on aood Plnne .. n cheese 
and butter, the key inlredlenll of the 
splcndld dlahes hued on northem 
Italian cookin,. . 

r...u,Mu 
In 1946, Al married. a native SL Louis 

,lrI, Helen Marle Badarac-co. They 
have two dauahten, Anna Marla, 6, 
8nd MIa:eUa, '1. Al and hi. family ~Ive 
on Gey~-.r Lane, Frontenac, SL Lout. 
luburb. 'HI!: conUnue. to Indut,e hi. 
hobby-LUline ... "much to my wife', 
dlJpleuunt - he particularly enjoy. 
a.~1. both for buslneu and for pleu­
Uf"O) . lIl. bul1nell tripa keep him out of 
tor,, 11 • areat deal; and he hu been 
to E:urope four or ftve timea. He 1a 
active In Rotary and civic lI'Oupt as 
much u bualneu will pennlL 

"As tat back at I can remember," 
he reflected, "I waa sure that 1 would 
go into thl. bUllncu. We lived In 
Webster, and my (other used to drive 
mc to St. Louie U. Hlah. I'd come over 
to the plant afler school and help out 
until time ~to &0 home. The bualnell 
has always faKlnated mc." 

t.:ONVENTION COMMENTS 
do people In the lime bualneaa ••• lOp­
pllen., customers, 'advlaon. teachen •• • 
aDd competuon •• • meet and exchan,e 
Ideu on the friendly, open bulJ we do 

He 1a a naUve of north st. Loul" 
and Jived .t 5221 Maple until 1923. 
when hi. family moved back to Italy. 
He was 10.!;/'1 guess my mother WIU 
homeatck," he aald. "We have alway. 
had many (~ny connectl':lns in north· 
em Italy, and ahc wanted to be near her people." While in Italy, AI attended take back to your Job. a wealth ot new here in the UnJt.ed S~te .. And. let me 
a Cathellc military academy near IdeDl! yeu can put to profttable use, be-- say riaht now, thll II one of the many 
Genoa and rcmem1?e~the time apent cause that I. the real purpose ot thiI thin" we, in thiI country, are bleued 
there' as a remarnbt~n.~ctventlon-an exchanae of ldeu to .IlJh1..Jllere are no convenUons to 
experl,n"" ~ h. p~<\..~.. , ..-~!~~~ 1o,Europe,..,.io':'I'n (" 

The (amily didn't day long in Italy. A "convenUon" 11 pun1y an Amm· any other contment: '!'here is no tree, • .? 
At th3t time, during the early yem co.n CUltom. Nowhere elae in the world (Continued. on 'pale 10) j .. 

You do I And we believe the ke t . 
wheatselectedtomllllntoYOUrd~r~ a su~erlor macaroni proo·!ct Is the 
enced crews chart, then roam the dU~ pro ucts, That's why AD;., 's experl, 
the best crops available. After testl m growing areas, searching out only 
are purchased and stored tobe ng and analysis, these select Wheats 
Ized Nokomis mill , , , the'~ indlvl:~~essed In ADM 'scompletely modern· 
cations, Complete bulk facilities 8ssur: sblt""bl~nded to your exact speclfi· 
booked. For a durum product of superlorqaU eilct eanldl fellvery to your door as 

a y,ca ora quotefroltl ADM. - .... -, • counea)'DU can Dount" on ADM 

\l,­M-". t ,.r" 
" 

------. 
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Convention Comm.nts- 40 to 80 per ~nt' . ' ':' even 100 PIt cent. , fl!'dln,' ~ay' ... ,in w"lthi '!!,.,Sat'';beltl" t 
(ConU UN tra~_e' .).A.I"~"l l.r-' .or~ln~o '~foadl30}1~Can.-.erve1;j'our tiCl!':;.thc (.'btulumer. :no . \ :con~V"'V IIt'e how lucky we In this .~.t. country other one, we mUlt alway, remember 

dlKUUI~f bUllneu. let alone Idea are • .• how tortunate we are to~· that we can only lerve her better If 
exchanle. However, .lnCt! they tire bleued with the ,UlI and abiUUea to·" 'our buslneu continue. to niake an ade­
capyln. all of our Onelt habits and let the Job done and be one at the beat qup,te profit, whlcll II the ' fuel that · 
producll, there'll probably be good, fed natlonlln the world at such a .mall make. our economic ayltem run. When ' 
Amerlcan.ltyle bUlineu conventions eXpf'ndlture of our Income. We musl bualneu prospers, iociety, the conium· 
In E}arope belore too long. constanUy remind ounelvel, thoullh, of er, ~ IOrved belt." 

l~Jlke thele conventions. 1 Itarted the relpOnslbUltiel that are Dun, .. ' Ing,nWty and FrH EnSerprlH 
comlnll to them al a boy _ sat and part of thll valt food Industry, to In commentinll on our' economic 'y •• 
ll'1

ened
, patlcntly, I trust, to many maintain thll pOlltion. tern and thl'! constant danllen It facel, 

prtlldentl In the past. Now I flnd my. CO .... - •• I. Bou P I WIII'- Id"O r h rI I I lett In their Ihoel and what a Ipot It Is! ... au PI sa, ne 0 t e p nc pa The macaroni Indultry htl another reasonl for our economy's continUOUI 
1 ·~.n only hope that you lIet halt 01 III t d rf I and robulou. arawlh hu ·--n our ~I-pOI on 0 preserve • •. our won e u ~ .. " 
m ch 1l00d out of what I lay al I have position on the lroct:r's Ihelve •. With tem of free enterpriae which provides 
ali! of those other bo)'( throulhout the 5000 to 8000 Itema In • lracery store, the opportunitlel to use our Inllenulty 
ye~1 . . .r • we enjoy a favorable position and mUlt and to tak,e the rilk of eamllll a 

"nie pall year hal been an active and take care of It. We mUit remember that prollU" .. ,,~, , 
intireltinl one fur the .ABoclaUon. quality and the ri&ht price '!;ells the Inlenulty and free enterprise-those 
But, before we 10 Into thaI, I would d th I . .... key won!. In the ---nomic I"'· wth 

[

.. to thanK' Bob Creen In behalf 01 ~:~'t ~i':~ate t~;o=~~ i:wo:r~ olthla country. Let UI ;~ard them with 
Board .nd alt of the memben 01 In, quallty. Don't ever be tempted by dillaence and JealouS)' a,alnl\ the am· 

t AuoclaUon for the very able man· bUyeri and competltlon to lower yonr bitloUi people In our ,ovemment and 
ner In which he has carried out the ltandards. IntlC!ad, do all yOU can to elsewhere wh,;), under CUl

se 
of ,uar • . 

m.h7~and dlvenU\ed rC!lponsibl1lUcl of make macare~\. products more than diana of the consumer, t.ke it upon 
hla oJIlce. evrr the qualtt)' product colllumerl themselvel to subltltulo contrell for 

,~ BUI, Y • ., , demand. " .'~ , freedoml Whose clevemeu and posl· 
~ivitle, of the Auoclatlon throullh~ In a recent talk , to ' the Welt Coalt tlon enable them to take ilOlated and 

out lthe past year Included: ' Advertilina A.asocla\Jon In : LoJ An~ unusual calel to create :lscare feclin" , 
Eft'Sl,.rla to ,et macaroni production aelcl, Paul Willis I4ld, "Chan,e Is the .nd Rive the aeneral Impreulon that 

the SChool Lunch program and the one- certainty we are ,aU ~aclnll and · ,'they ,pe~ak for the entire colllumtna 
Food for Peace Aaene)' for relief feed. anyone who does not keep'obrealt with publlc.ln othel' WOrdl, beware of those 
Inll, &(Torti to let more Ihowlngl of chan~ln, condltlonl will see the Parade ; who' IlnRle out laclated COsel and 18)' 
that wonderful movie "Durum-Slnnd. of Prolreu pau them by. Today" IUC: "tbil represenu the entire tndultT)'." 
ard or QuaUty." . ceu 01 a company', buslneu camel no ot· cOurse, I'm relerrlnl to Senator 

COni deration 01 Itandardlzatlon of auaranteo of survival for tomorrow. Hart and, hll current bUl '!D. 1 Itmllat' 
macanml packa,el to comply with the Many prodUetl which were cOlllldered proposab In our. state and elty ,ovem~ 
request 01 Federal Weights and Menl~ old ltandbys have been replaced with menu' that directly affect our Industry. ' 
urel oO\clall, Bob Creen made a trip to Improved modela or with different' . ProposaIl of thta IOrt . attrad headUne , Wuhl~on to Ilate our views OJ to products servin, \he pUrpoJes more el~ wrilef? and commentatora • • • and, nlt­
l ome of the probleml Involved In flclenlly or economically. For example, Urany, politicians who arab at any OJ)­
Itandaralutlon of packagtng lor the In food, cake mlxel have re.Juced the portuntty to lIet on~ the bandwa,on to · 
Indusuj. needl for baklna powden and other ' protf;Ct. the "coruumer." . 

Two l extra dlrecton meetlnll Dnll In,redlenil. Detcrlents have taken the .' Let us be on IUDrd ' to preserve the 
n,lmerOaa committee mcetlnjs to dis. place of soap in many Instancel. In· freecioml we now enjoy •• • and one " 
cu ... ' pu\tlJcity and lupply molten. ltant and fraun products have become way Ls tn frustrate proposa1s that wJ1l Th!~r,ear allo saw a renewal of In. relular household Items. Mv COl cern' hobble' Hiose treedomL Another way I, 
terelt tn the field of researeh on raw that doel not invert heavily in feoo to avoid thtnkln, we can pull the wool 
materiall, markeUna and consumer leareh, In advertlaln,. In neW and Im~ over the', eye, of our consumerl and 
problems or attitudeL From this latter proved producta will ftnd it Increuln,· ,customen with deceptive packolei .nd ~ 
we hope to learn what effect con. Iy dlmcult·lo keep pace wllh prolreu." labellna· toet" put t.'1e wellht on our ' 
lumer's attltudcl have on our Indultry. Wen, thlil la true, but It doesn't neceS· pniduc\.l 10 thal .,.4Iyone can tee It-' 
You wiU hear more about these, and sarlly mean chanie 'td convenience' . . make: .. bonelt and decent pnd aUrac· 
other Intereilln, thin,s _ lome from foodl only. Thl, could mean chanles to ' live '8 package al 'powble, 10 that the 
the palt.....athen that will affect our better raw materials, new Usel, aUrac· Hart. bill people can Rnd no fault with' 
future-tn the many Interesting meet. live and better packa.lnl __ nd, In ,our , the productl and. Plckagel ot the ma.ca· 
Ingl of thll convention. Indultry, chan.a:e to many new varletlel fOni biduatry. In other words, leta not . 

and uaes and . • hopei. With 10 much create material for them to usc al fuel 
19n1l Indul1ry competition tor the coruumen food for iMlr 'flre· · ,:" .. '. 

However, I do wont to remind you dollar, there II no choice but to Itay I would allO like to remind you that 
that we are all a part of a greal In'. alert .•• make changel and olfer prod· our Industry ~ .rewn tremendoua!Y­
dUll ry-the food induatry. In the palt ucta of high quality and 'attractive that we are Dccept.ed with the same d~ 
)5 yean thl. Industry has grovm from priCCI. With constant Increases In the lree of respect al the bell of the foocl 
32 blUton dollarl to 82 billion dolton In COIla of labor, lupplleS; ·traillporlaUon. lndurtry. Let us not Jeopli: dlz.e our po-
1982, In splle 01 the m at growth, only #~nd taxel, we have no choice but to IIUon with unfair, 1Ilr.: ,.1 or ahId,y 
19 per ct!nt of our Incom..(ifter taxCJ,~orts: toward I~ater emclenclu and tactics that can qulcJcJ¥ develop into 
II l pent on food, whereaS 1~047-t't : 1 •• ~iuq\6l Ht .. • ••• lnI~ ~...!!larkeUn§ problelTW,blt ,.' 
we spent as much as 26 centl out 01 recently I8ld. "In' our /operations We wUl be exupen\lniral'd \ mprOflLibla ' l 
every dollar for food. Compared to mlljt have two primary obJectlvel up· to all of us. and set tbe pre. \lJe of thi i 
other placel In the world, where from p'Jrmost In mind.: One II the task of (Continued on pale 12) , ' , ' 
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Convention Comm.nh- both dlacaae and Insect •. Stem rull was can quota from the Saskatchewan 
C I ad ' tMM' ,~+ ..... PItW'4I't..Ua&aUy -Ulh~IQJC8PUble""'""Whe.t" Pooi "CVU! report' Cor 'th~ 1&63 '" 

( ~u '4trogt.... VI ' sprin, bread whe:at vnrietici luch.1 wheat crop In .. Saskatchewan: 'oThe 
whole .llndullry back a couple of Lee, and no ate~ "rull .d~velo~ , on J!Jly 12~ (wheat:. cond~tlol)) ftaure of 
notche.. ', Selkirk; Lakotl! apd Wells dunnns 'pn'! 189 "represenu 'an'· lncrcale. .' ot three 

I ~ Duntm PlenlUul ~ rell.lanna 'the prevalent r8~1 or' .tem pplnts In a week ' and 1,1 the highelt 
We could not itart a C<lnventlon rult, but a rew Jate field. of Lan.don general condlilon ever recorded by tho! 

without a .word on the lubject or the ' durum In lOuthll84tem North Dakota Pool, at any time .. " . A condition 
durfun wHeat lupply. Fortunately that ' W~M beln. heavily dama.ed by .tem ,' "O.ui'e" ot. 100 reptesenta Ii CroP that 
1.,. riOt a aerioul problem for ' us thl. tu.I.· Other earlier Lanldon~ neid., In : ' 'may be expected to' yleld : 15 bUlhel. 
year. With a larae .upply In govcrn. th!!t area wen: nearly ripe and' would", per ac:"re .".~·In·, other worj!.; should the 
milnt hands and the ' p:."Ospcct of . n elCapc serloulI "lossell. . I. .'" croP"be harvested . In' the ' 1BO point 
181'1e crop thl. year, It scems to me . Development wu still ahead of lut .• Pool 'condltlon (potentillUy 2B.6 bUllhels 
that our problem I. to move more of it :lear In North Dakota. Approximately Per a~re), It would be 68 per Ct!nt better 
In the fomi of macaroni product.l. ono per cent of the durum crop hal\ than ' the 40·yeor · averase Canadian 

In view of thl." and to further been combined by the week 'endlna whent yield of 1'1 bUlhel.: AU of Ihll 
.trenllhen our industry, 'we hovo July"30, ilIx per cent In Ihe' swath, '43 Is .peculation of course. But to have 
cho.en u the theme of our meetll'!l1 per (.'Cnt turnlnl to ripe, 43 per 'cent in wheat crops In this nne Ihape at the 
thl,'''year "Seil the CoMUmer." Ou'l' \III;! nulk to dOUlh lltale, and teven per . ,end 'of July I. almott like money In 
lut aU 'on the p~,ram have been Ie' cent 111 l~uer .tagea. . " . the bank; barrin. e'atly frost or wet 
led'ed beei.Ute of their apeclal 'abi1lth:Il Stocla An Lug~ . harvest weather. ' .' 
alOn, theae. Unel. These folks are ,Iv. As for durum fields in partleular, 11 
In; their valuable time, and I would Purum wheat Itock. on July I, 1063, II best to' belln by ret'Ordln, the July 
like to thank them in advance for all u~, reported by the U!\DA SlalllUcal estimate of the Dominion ' Bureau of 

~ Reportlnl ,Servlcc, "arne to 40,702,000 5 tl tl h I 'd ' I Of.~,l1,t. b hI Ith 1801.000 b hi t8 s , ca, I ow n, · urum acrea,e n 
"l'!:" 1.11 e I, w " us e s on 1963 at , 2,170,000; 3,420,000 In 1962: 

Helit Hurrie.' Ripening , farml and , 22,780,OOO bUlhels In mlUs, 1,852,000 In 1061 and the ' 1051·1960 
t . elevaton and warehoutel. Thll ~com· bvera'ie at' 003,300.-

Extreme hlah temperatures In the pare. with year·a,o ftaurel on tho tn roueh nJUrel, It :can be seen that 
dUrUm ,rowlnl area hurried ripen Ina same date when total .tocka were only the durum acreBie this year had 
the-f la.t two ,week. ot the month of U68,OOO bushels, w(th 1,7:17,000 bush- dropped a, tittle better than one-third 
Juti"l nd In lome cases serious damage ell on farml and. 3,411,000 bushel. in from ttl record hlah In 196~. The po. 
of amall aralns OCCUlTed. mills, elevalon and warehouael. carry· ' tential yield, per:acre of thl. year'. crop 

At the bealnnln' of the month, crop over .tocks 0 year ago were unusually II cOII.lderably higher however, and 
condltlonl.!n the' durum area were so low due to drought ' and low produc· will no doubt compensate, at leut In 

' .oad that almolt any development tion In the durum atea durin, tho pa~, ·for the reduced , acreage. We will 
wou1d~have been considered unfavol'· 1061 gtowln, season. havl: a blJi' crop, D fl;lct , that II rather 
able.~e accond week of the month. The Northwe.tern Miller reported surplilhlf. coftllderlns the Canadian 
tho 'crop outlook WIS sUll aood, but durum prod:.act.l output for the .crop Wheat Board announcement early thh 
pl'OlPf!CU declined .omewhat because year July I, 1062-June 30, 1963 to be : .prin, that d:Jrum wnuld have no spe· 
of hlib temperature. and continued O,~AO,~:lB hundredwelahtl. Thll hi an ' cial q"uot.a. delivery prlvllf,f!I bel!n· 
dry wMlher. Dy the third week of thc' Increue of ~,84 per cent over t~e pre· nina Auaual 1. 
month, hl,h temperatures were tol· vloull crop year. "." It ' will be' noted 'that our excellefl\ 
low~ i by cooling later. Thunder· The cash durum market In Mlnne- 19M ' dUNm crop 'yielded ' 26 buahelll 
showen fell at mOlt locatlonl, but more opolis most of lhe ' month of July re-- per seeded acre. The 1063 durum fieldl 
moisture wa. Itm needed to aid fllllnu malned Iteady, with No.1 Hard Amber look .Imllar to 10:16 at" thl. time. except 
and lncreaae telt weight. Crops In tho ' Durum quoted In a ' ran,e ot $2,30 to that they are now more concentrated 
welteri\) and northern territory wel"J $2.64 , The IllSt week of the month, In the provlmc of Salkatchewan; 
lUll I[\: ,ood condition, but thl! durum howev(!r, cash durum prlee'l dropped , I' 

crop. ~ South Dakota and ' th~ lQuth. Rve cent., with quotation. for No. 1 Field Hoi.'s ' 
em temtory In North Dakota were Hard Amber Durum ranainl from We have complled·.ome filurel t;"m 
hurt by drouaht and high t~mpera- $2.20 to $2.M. aa the trade besan ad· notel ' made durlnl O:Jr' journey: :!aU· 
turel . " justin, to new crop Ideu. mated yield. of thele fields are vel')' 

Preciplt.atlon lhe lost week of the roolh Indeed, and '(8n only ' aerve to 
month in' North Dakota was IIlht In Dururn In Canada give an Indication of crop co'ndillon at 
the .outheaat sectlont, and moderate C. L Sibbald, Director of the Caielli the time of Intpectlo", There hili been 
to heavYj;elsewhere. with the greate.t 0 I tit t no attempt at adequate random 14m' urum ns u e, reporta on the prog-
amount ' In, 3.44 Inches at Minot. reu of Canadian durum all follow.: plln, In the tollowln,: ~'" , 
The ralna returned temperature. to In a recent trip throulh all of the Red River valley (louth of Winnipeg) 
more no ...... 1 levels and were of great I d trace 01 rult d I . t benem t~·:~all IIralns In the northern ma n UNm arowlnll areal of Canada, . , ' . an DOSe ImU . ' .. 
sectlonl of'North Dakota. In the south- the tact~ concerning our potential averale 23 bu.hel yield •. .•. malurlnl 

, "bumper' crop soon became apparent. reasonably ' well. Southwe.t Marutoba 
easl section., comblnln, WDJ delayed It Is not Alberta or Manitoba CroPI, ... abo some leaf and Item rutt (l.tter 
by the addilional mollture. Most Helds In the caae of durum, that thow up so presumably race 1~B4 to which Ramsey 
In lOuthem N01th Dakota were In th'! well ; but the uniformly ,oed Sas. II , au.sceptlble) • .. most fields In the 
hard dough .tale, but occallonal early katchewon nelds tell the ItOry. Earlier early ~ mllk .talo , •• 22 buahela per 
fields had been cQlft~n~ with telt fthll year we publlthed a chart acre averB,e. From Swift and 
weight. of SB pounds an(rgabd. l f2lqJ:, rt .. ~tn"hP.~' y.J",""N pr a ~I ~!~!:,~~~~ to 

Same Rud a. beln, about 17bulhellll ~~!~~!I':~~:IA\IItf.!!~~ ,!l; 
Except tor localized Infestations, aaln lome concept of ~the of 

durum crops were relatively rree of optimllm cUlTent ~n Saskatchewan, we 

12" , , 
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Twin Head for TOP PRODUCTION 
with slow extrusion for HIGH QUALITY 

~---.- . 

Large mixer and screw for UNIFORM PRODUCT 
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Durum In Canada menl of ftxed .ubaldlel I. to pennlt Ina: slock about nve. cent. over .196~. 
United Stale. export.en .,t0.l ~.aJe . ~ . ", All ~U producll were flnn"wlth·whltCI 

(Continued from ~ .-..v"- · 'more'1f"..ea'l\oi" mul(runl,"«-Surum very ftrm'hao,,:lftroftliade .teady advance • 
. . . IOme,bumtn. dt~ to lack of molJ- wheat In export channela. .Inee the ~I.ddle · qr June. . . 
ture . :"'. uneven lrowlh. Alberta i:turum At the .ame Ume,.the Department of Current recc.lp~ in the Chlctalo mar-
crop. in the IOUth CDn be expecled to Aarlc:ulture made It clear that it I, ket lold In a ran,e of 28 to 2,9 centl 
averBae 10 buahell per acre, since rain not plannJ", to extend the bid IUbtJdy at the bellnnln. of the month, endln. 
WAI non-exlltent unUl June 20. Foot· profl'alTl to other dlllle. of wheal the month In 8 rani. or 26.5 cent. to 
hll1a l1!llolll In Alberta are better, but . '"There 11 no intention to extend the 29.5 cenll. \ 
even here headt ore .mall and tmerlnl bid .ubaldy to other clute. of wheat." Frozen white ... trcnlthened from a 
hg. not taken place to any extent, •• the dUNm announcement uld. low of 12.& cents at the bellnnln, of 
22 bu.hel. average. FlCNl' 8ub1ldr Cuce11ed. the m~nth to a hlab of 1~ cents by 

"~he above aummary hu IntenUonal· AlmOlt almultaneou.ly with the an. month. end. Frozen yolk, with 45 per 
li)Iett out mo.t of the durum growing nouncement of the bid bull tor durum cent lOUd. and No. 3 color ~ied from 
area that country east of Switt Cur- wheat exporb, the Department on Fri. a low of IU cent. the first week of 
nit'to the Manitoba border. ThI. de- dl1 announced the cancellation of the July to a hlah of 53.& the aeeond hatt 
~es . pedal comment. •• It Is the aeparate aubaldy on dunlm ftour ex. .of the montiL No. 4 color remained 
be.t and bllae.t portion of the crop. port.l with the relular flour export sub- .teady In a ranle of &3.5 cents to M 
~m in W. lar,e aecllon of the a.Idy to apply effed1ve at once. Prior cents the second halt of the month. 
~~dJan prairiH hal erown unUonn- to thll chanKe, the aeparate aubsldy on Dried whole el" have held fatrly 
ly;:}CemeI. are bellnnln, to fllL There durum ftour had been ,1.44 per cwt. .leady, .lartln, the month In a ranle 
aeifn. to be IItUe damale from diJ- on .hipmentl from any coast throulh of '1.02-$1.13 and endlna the month In 
cUe or lnaecll. Straw 1. long, and AUlutt 31 and 73 cenll per cwt. from a range at $1.01 to ,1.15 per pound. 
",perin, hu been adequate. Posalble &ptember 1 throuah ' Deet!mber 31. Dried yolk IOlid. spread In the range 
I1vFge yleldt wlU be 32 bushel. per With the chanle, durum flour wu en- with $1.01 at the bottom, $1.17 at the 
acre. An Idea or tho growth can be UUed on FrIday to a Subsidy on Gull ~ top. 
hadl;-by our mcaaurement of a few exporll of '1.37 per cwt. throuah I)e.. The U.S. Department of AJrlculluro 
durum planll .outh and eut of Relina eoember 31'. AUanUe, $1.70 throuah , reported 41,788,000 ean: type chlekl 
whiCh were .tandlng 50 Inche. N,h. Auauat 31 and 'U4, throuah Decem. were hatched In June, 1963. Thil was 
Continued rain wi1l cause lOme crop. ber In, and from the Paclftc, $'.85 and IICven per ccnt moro than In June 1962. 
10 It le, and thl. hal in fact happened ,1.47, rnpectlvely. 'I'hII repreaented a Ell type chicks hatched January 
In few ,c&le. already. Farmen wlU JUbttanUallnc:reue In the durum ftour throuah JUlie totaled 361,824,000, down 
now be looking tor Ie .. rain, and hot. wbately over the rale prevloutly in one per cent from the ame period in 
tunll1..!"p1ealher. It I. certainly an un- effect. 1982. At tho be.lnnlng of 1963,,1t wall 
umal .'~ondltlon to find aemi-arid Du- The proaram, \ ' .dch I •• lml1ar In predIcted that the 'Prinl hatch at ell 
katchewan with adequate mol.ature operaUon to the feed grain payment. type chick. would be .Ix per cent 
over N cb a lar,e portion at the In-kind export proaram, provide. for greater than In 1962: buiead, It is one 
provilfee. the IUbmlulon at bldt to. the Subaldy per cent Ie ... 

Eackllumbcr yard In each town II Bnmch, Procurement and Sale. DIvl. -----
buUcI!.n, om,lI plywood anmarie" ~ oJon, AirlculluraJ Stabllizallon and Egg Proc ... lng 
the ~r proareucs these wm take CoruervaUon Berneoe. United States Production of liquid ell' and liquid 
their Place. In fleldt and fannyard.l Department of AIrlcult~, Wuhlnt- ell product. (in,redlentJ added) In 
througlibut Saakatchewan. At thIs time ton. not later than 3:30 p.m., G.T.. the United Sb tes dUMa June 1963 
at wrltlClg. It appears that they wl11 bo Monday throu,h FrIday. Succeaaful totated 84,145.l~ poundl-17 per cent 
full. bidden are belnl notlfled the ume Ie .. than In June 1962 accordln, to the 

At oulJ fannen enter Into the crop day bldJ are receIved. Crop Reportlna Board. The qU3ntllle. 
year 18;63-64 it seem. clear that the Exporten mutt IUbntlt thdr bid. In used tor Immedtala consumption, dry. 
markellfl" at new crop dUNm wlU be whole cent. per bushel and In net Ina and treetin, were aU leu than In 
.10wer,*V fact pointed out by the Cana· buabelt 10 be exported. The .ubmlllion June la.t year. 
dian Wheat Board before pIanlina com· also must include one of rate periods In Liquid ell uted or aold for Immedl­
men~ In looklna over the prairie pic- which export.l are to be made. The lnI- ate consumpUon wa. 6,830,000 pounds, 
ture it wo,:,l~ ~m .that a .mall per· Ual rate pertodJ are throulh AulUJ\ compared with 7,152.000 pound. in 
'X~:.n&e ut; tannen ' Qcdded to gamble 14, 1965; AulUJ\15 throuah September June lut year. Liquid eu frozen to­
once again ~n durum. With 8 very 1ule 30. 1M3. and October 1 throulh No- taled 50,729.000 pound~own 18 per 
hard red ~rinl wheat crop potenUal, vember 30, 1983. cent from June 1902. Stora,e holdlnJ. 
they may be Jutt 81 well off hold1ni _____ of froun eus at the end or June were 
dUnlm, Only 11m. will tell Th. Egg Mark.t 102,183,000 poundo, rompuod wllh 

Durum1,S"b'ldy By BId. Shell ell markell have been firm 110.843,000 pound. at the end of June 
durin, the month of July. At month'. 1962 and the 1957-61 aVera,e 01 143,­

In an effqrt to asaume competitive end top quality elgs were about seven 088,000 pounds. Thl. WBI n Increase of 
priclnl of ,United State. dUNm In ex· cenll over 1962 price" maldna break. (Continued on pa,e 16) 
port marke.f.a, the Department or Agri· 
culture, bcalnnlng Friday, July 12, 
launched a prolram of determJnln, ex-

UnIted Stata Cold Starage Report a. of July 1. 
port sub.ldy payment-in-kind ralel on Shell En" ~ .... . . 
thIt cla .. of wheat on the basis at ' Fraun En Whltes,lba. . 
competitive bldcUna:~ by exporten. Frozen EO Yolks, lb& . 
WhUe not atated In the imtoU.~cem.i',t. .f.'~ lJlio~ ... . . 
It Is underatood that the matn 81m Of FrOUn '\riiel~. 
the change to bid ,ubllidiel L:cm the ToW Froun · •••• , •• 
previous policy at dallf announce- CNe Equivalent 

JuIr 162 I yr. anti". 
1,039.000 

.3,174,000 
33,832,000 
D8,243,OOO 

J pit,. (7 to 8 oz.) .mall 
w. macaroni sheila 

8 to 8 pork chop' 
1 can (8 oz.) muahrooma. 

allctd 

1 clove garlic 
8 to 8 .lIcH pineapple, 

(rcah or canned 

Follow manufacturer's directions for cooking mac­
aronI. Spread evenly In greased baking dlah, 
13 x 9H x 2- or 3·qt. baking dlah. , 
Rub skillet with cut clove of garlic. Then brown 
chapa on both sides (medium heat). Season with 
.. It and pepper. Trim off cxccu fat. 
Sautd mushrooms in pork drippings (about 6 to 
10 mIn.). Heal IMn to 350 D (mod.). Sprinkle muah­
rooms over macaroni. Arrango chops on top of 
macaroni and top each wilh a alice of pineapple. 
Pour Curry Onion Sauco (recipe below) over chops 
and macaroni, allow lOme or the pineapple to 
show. Bake nt to Hi hr. until chapa nre tender. 
Gamlah wlUI paraley. 6 to 8 serving •• 
Curry Onion Sauce 
Jt cup buLter 
Ji cup minced onion 
Jf cup GOLD MEDAL 

Flour 

2 tip. saiL 
US tip. curry {lOwder 
.. cull' milk 

Valng lame .kiUet chapa nnd muthrooms were 
cooked In, melt butter nnd saut!! onion. until 
transparent. Blend In lIour. anlt and curry powder. 
Remove from heat. SUr In milk. Bring to boil, 
stirring cotlltantiy. Boil 1 min. 
SUCCfIJ Tips: 
1. Be uery coreful not 10 olJel'COOk macaroni otherwise 

illMY become BOlt and mushy on baking. 
2. Brown pork well, thi. impI'CWCB {1alJOr. 

Pork ohops and macaroni made 
even more delicious together by B 

spicy curry sauce 

We offer you and your customers the recipe for 
Hawaiian Pork Chops Rnd Macnroni artcr thor­
ough testing in our Betty Crocker Kitchens and 
in typical homes across the country. We're certain 
this dish will be another pieco of savory evidenco 
that your customers can enjoy your produclM 
imaginatively, easily, dellciouRI.vl , 

To the Jeading producer oC tho finest Semolinn 
nnd Durum flours it is n source of pride 1.0 be 
8880ciated with the macaroni induMtry. Look for 
more recipes (rom Botty Crocker in our MACARONI 
USA program to help you increase your profils 
through the broadened usa of your l'roducl.8. 

For more information on this new Betty 
Crooker reoipe program ask your 

Durum Sales representativo, or write . . • 

DURUM SALES 
MINNBAPOLIS 28, MINNESOTA 
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Egg Proceolng-
(Continued from page 14) 

10 million pound. durhlG June, com­
pared with an increDse of 26 million 
poullds In June 1902 Dnd the average 
IncreDse In June ot 29 million pounds. 
Quantities or liquid egg used tor dry­
Ing Were 20,580,000 pounds In June 
1003 Dnd 32.561,000 pounds In June 
1902. 

Egg solids production during June 
wall 6,008,000 pounds consisting of 
4,833,000 pounds of whole egg solids, 
955,000 pounds of albumen solids Dnd 
1,380,000 pounds of yolk solids. In 
June lost yenr production totaled 
8,24U,OOO pounds conslsling of 5,318,000 
pound. of whole egg soUds, 1,276,000 
pound!! of albumen solids nnd 1,654,000 
pounds of yolk solids. , 

• 
Hew Pan Drye .. at Ballal 

Ballas Egg Products Corporation at 
Zanesville, Ohio II instalUnB n new 
modem pnn drying set-up Incorporat­
ing feotures never before used in pro· 
ductlon of olbumen. Preliminary tcsts 
Indicate It Is copoble of producing a 
beller product. Installation obout Sep· 
tember 1 will require a month's time 
to get into operation. 

The new Instnllntlon will increase 
Dollns' production by nlmost one hun­
dred per cent, doing olmost as much 
os thclr present nve ovens. 

They nre alao working on 0 new 
lipmy dryer for other egg products en­
couroged by the Incn!oscd business thot 
hns been developed for dried eggs. 

Egg Solid Market in Japan 
Since rcstrlc:t1oM on the Importotion 

of egg solids products have been 
fu rther amended in Japan, the country 
can rapidly become a good customer 
for this product. 

Tho",o. J. KIlt, 
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At't'ordlng to Harold Williams, prcsl­
dent of the Institute of American 
Powtry Industries, promotions of U.S. 
egg solids products started a year ogo 
when the poultry exhibit at the Osaka 
Trade Fair Included a display of egg 
solids. 

Following this display. the Inter­
notional Trade Devetopment Commit­
tee, Tokyo omce, started receiving re­
quesls for data, indicating a growing 
Interest. Recent IIOOrallzlnl of egg 
solids Importation l'eguloUons has 
caused an increase of interest, with one 
Japanese Importer making a hurried 
trip to the U.S. for complete Infonna­
tlon. 

Bob Roof Hamed La ROIa VP 
Robert H. Raal, leneral manager 01 

the Mnwauk~ division of V. La Rosa 
& Sons. Inc., has been elected a vice 
president, It was announced by V. S. 
La Rosa, president. 

As lenera! manaler, Mr. Raaf has 
been responsible for manosement, sales 
and production at the Milwaukee plant 
since 1961. 

Mr. Raaf attended Notre Dame Unl­
vertlty ond received Q Bochelor of 
Science dr- tl'CC in 1942. After graduat­
ing, he lerved for four yeatl as a Navy 
pilot In the South Pacific eampalgn. 
During his tour of duty, Mr. Roof was 
based aboard several alrcrafl carriel'1l, 
inclucllnl the U.S.S. Saratoga. He cur­
rently holds the rank of Commander 
In the Naval Air Reserve and II the 
commandlnl omcer of Q jet squadron 
in Milwaukee. 

A native of Washington, Missouri, 
Mr. Raaf now make. hi. hOlne In 
Brookfleld, Wisconsin, with his wlfe 
and four children. 

Traffic Manage. 
Thomas J. Kelly has been appointed 

tram, manaler of C. F. Mucller Com­
pany, Jersey City, manufacturers of 
macaroni and macaroni products, It hns 
been announCi!d by C. Frederick Muel­
ler. executive vice president. 

Mr. Kelly had been with General 
Food, Corporation Iince 1048, for the 
past 8 years 01 general trome manager 
of the Maxwell House Division. 

He Is Q native of Jersey City and has 
resided In Bergen8eld, New Jersey, 
slnel' 1950. He attended the UniVersity 
of Newark, and served In the U.S. Navy 
durinl World War n. 

Marketing Manage. 
The appointment of Thomas J. Mc­

Neil as marketlnl manager for the 
Bralbantl Macaroni Machinery accounl 
wa. announced by Ralph W. Hauen­
stein, prnJdmt of Lehara Cori)oraUon. 
United State. represent,Uves of Bral­
bantl. 

Robert H. R •• f 

Mr. McNeil, who join. with Charles 
F. Moulton and Joseph &lntl In Sales, 
hns been associated with marketing for 
severnl equipment and engineering 
flrms and also served for a number or 
years In the United Slates ForeiGn 
Service In the Far Eost and Europe. 

C. C. Chlnlki Dead 
Charles C. Chlnskl, who just n year 

aka retired from octlve porticlpotion 
In the metropollton New York flour 
business, died July 11 ot his home In 
Pelham Manor, New York. He wa. 71. 
Funeral services were held Saturday 
July 13 in New Rochelle, New York. 

On July I, 1031, Mr. Chlnskl became 
New York representntive lor what was 
then the Commander-Larabee Milling 
Company. This au oclatlon continued 
arttr Archer Daniels Midland acquired 
Commonder-Lornbee. He represented 
ADM on 0 full line of bakery noun 
and semolino. 
~ of July I, 1062, Mr. Chlnskl dis· 

continued the operation of the Chlnskl 
Trading Corporat;on which hod aerved 
the New York market for 31 year. rep· 
resenting ADM. His carCi!r In the flour 
Industry extended over 4~ yeotS. He 
had continued as Q consultant to ADM. 

Sympathies go to his widow. Mrs. 
Neva Higgins Chlnskl; a daughter. Mn. 
R. C. Hargrove; ond a grandson, Regl· 
nold Hargrove. 

Kelloggl Solei, Income Up 
Soles and net comings of Kellogg 

Co. In the flnt .ix months of 10113 es· 
tnbllshed newall-time record., accord· 
ing to Lyle C. Roll, chnlnnan of the 
board. 

&lIes for the six month. ended June 
30, 1963, tololed $163,100,782, compared 
with $148,844,462 in 1962. 

Net earnings In January·June, 1963, 
amounted to $14,037,131, equal to $U~ 
.. sh,re on the common .tock, alalnst 
$12,~55,226, or $1.38 0 share, In the cor­
responding months of 1002. 
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What's in the 'MIDDLE' in Your Plant-betwe.n dryer ~ plckl9in9 ?1 

PUSII TRUCKS 7fT TOTE IOXES 111 CLOG"". IINsm 

\:J:1 1 

i!Il 
I 

/ iI' 

t~k~ 
Let Us ELIMINATE Labor, Handling & Breakage _ INCREASE Your Floor Space 

WITH ASEECO STOR-A-VEYORS 

SEE IN ACTION: 

1- Mechanical Spr&;:der 
2- Fill Height Noodles 

la,o W. OLY"'~IC 8OULEVA~D DU • • eoal 
LOa ANOILa • • CALI'OftN1A 

SEPTEMBER, 1963 

Suspend Your Storage In Space 

Win the "Space Recovery" Race 

"MACoUIOlr .101-. 

3- Ceiling Hanger 
4- Leg (If Floor Mounted) 

NAHUrACTUHU' IUatSEHTAnYI: 

5- Pat. Draper Belt 
6- Packaging Machine 

11 
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Pellegrino Honored 
JOSt'llh Pellegrino, president of the 

I' ri llt'c Mucuroni Manufacturing Com­
\I'IIl)' In Lowen. M/l sslll.'hu~cIlS • . Wlli'! 
hunurcd on J une 22 with the DIstIn­
guished Communnl Ser"\!."!! Award, of 
Kiddie Knmp. n ooo-l)roO I organiza­
tion whlth this )'car ("(' Icbl'lllcs :!5 years 
III sending o\'cr :!O,UOU underprivileged 
boys of c\'cry rul'l', crcl'd and color to 
lis IUIlUm'l" l'H IllP on Luke Mllssllpoag, 
Shutllll, M!ls~udlUsctt!l. I' 

pcllcl!l'ino I~ hclng cited us the Mun ' 
of the \'{'Ut fur "his devotion to the 
cuu~c uf Kiddie Kump and fot his 
lendersll!p In the hU5inl!!ls and profes­
slonul wurld ," 

'fhl! uwunl ..... us presented to Pellc­
grinL 01 li lt! Kiddie Kump's 8 ih'"r Ju­
lJllct' Dinlll' t' In till' 1I0tei Somerset. 
Dostnn. 

Pillsbury Supper Line 
Pill!<lmry is t('stinK II line of 20 dirfcr­

enl }"umlly Tesled Suppers, in Topeku, 
Kunsus and SI)rin~{jl'ld, Mi~sour\. The 
It.'st III considered II nlUjur e)(p.msion by 
thl! firm 11110 IIl!W ureus on the super· 
nlnl'ket shelf. Pillsbury. one of the 
lu rgesl mlllln~ companies In the coun· 
try, produces (lour. cuke mixes and oth· 
e l' rellll{'li products. 

Tht' lest III hehl~ pl'OtnOled malnl)' 
thrtlugh pulnt·ur.Jlurchuse displu)'s. La· 
cui sU pcl'lll11l'kcts rc poTtl.!d the line Is 
nlll'uciing ut Icust us much Ilttention 
{rum compctlntt mallu{acturers us It is 
frum conSUlncrs. 

The 20 Items in lilt' line wcre fou nd 
10 lit' rc tuJlini,: at (!'O1ll 20 cenls tu 70 
l·ents. The), ure ptlt up in cans and 
l>'l('ku~es or "omhlnations of the two, 
dcpcndlllJ.,t on till' item helng presented. 
SOllle Ini,: redlents aTI.! deh),drnled. 

A typicul price li st wus the follow-

. , 

ing: Beef stew, 55 cents; chicken stew. 
00 ('ent!l; chicken and dumplings, 00 
cenb; corned beer hash, 45 cent!!; chili 
with beans, 30 cents; spugheltl Dnd 
meat balls. 35 cenls; tomato rice eosser­
ole. 30 cents; savory noodle casserole. 
20 cents; Italian casserole. 30 cents; 
mush room souce with noodles, 40 cents. 

Also tomoto and mushrooms ..... lth 
spaghetti. 40 cents; chicken sauce with 
noodles. 10 cenb; pork and rice barbe­
cue, 70 cents; light tuna nnd noodle' , 
79 cents; grnvy Dnd beer with mushed : .... -. , 

-- re.,!!C "" _..' " 
.. t· • , 

...... '. I 
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polatoes, 70 cents: beef und tomut l! 
macuronl, 70 cents: Oleut lJalb und 
gru\')' with potatoes, 70 cents, und SjJU· 
ghetti und Oleat bull s with cheese. 70 
cents. 

Displ ays, provided hy Pi ll sbury, lire 
about 8 feet hhlh and 12 ~eet ueross 
with three shcl\·c!l. They are colored 
bhlCk and lJear D d ock ut the top wllh 
the words, "When minutes matter .. . 
but it's Got to be good - Pillsbury fam· 
ily-Tested Suppers." No other outside 
ad\'ertlsing or promotion WD!I evident. 

Heinz Acquires Italian Firm 
H. J . Heinz Company's un nuul report 

di sclosed thut the firm hU5 ucquired thl' 
copital stock of Socicta del Plusmoo 
S.P.A., Milan, Huly. leadinG ltuliun 
processed food com puny speclulizing In 
buby foods. 

This is part of the firOl's furt her estl· 
muted $17,000,000 exptlOsloll Into lor­
eign business, uccol'd lng 10 lIenry J . 
Heinz chulrmun. 

Other move!l Include: Increuscd equl· 
ty investment In H. J. He inz N.V. In the 
Nethcrlands, subsldlury eslublished in 
195B; in Alimentos Heinz C.A., t hree 
year old subsld\ury In Venezuela; uod 
completed negotiations fur purchuse of 
the assets of EmpucudorD In <.:umbTl!, 
S.A., Mexican food processing fuctor)' · 

Plusmon baby food prodUcts Include 
biscuits, ceruuls und pust!nu, os well u~ 
stra ined boby food in Ju ts. Lo Cumbrc 
produces D wide ru nge of canned roodll 
for the Mexlcon morket. 

TilE MACARONI JOURNAL 

FLOUR POURS 

FROM AIRSLlDE· CARS. ASK GENERAL AMERICAN. CHICAGO, FI 6·4100. 
WHEN YOU SHIP FLOUR, SUGAR, STARCH AND MANY CHEMICALS IN BULK, YOU ELIMINATE CON· 
TAINERS. YOU SAVE TIME. MONEY AND EFFORT. BUT THESE LADINGS CAN BRIDGE AND PACK. 
THAT'S WHY WE DEVELOPED THE AIRSLIDE CAR. COMPACTED LADINGS FLOW LIKE WATER WHEN 
"FLUIDIZED" BY THE ACTION OF THE AIRSLIDE. UNLOADING IS SIMPLE AND FAST INTO ANY 
KIND OF CONVEYING SYSTEM. 

AIRSUOE & DRY· FLO CAR OIVISIOtl 

GENERAL AMERICAN TRANSPORTATION CORPORATION 
135 SO~Ih lIS.U, SI.ul· Cllic. co ?D. Illinois Y Oll.tu i" CI,int illl i (ilin 

...... -
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ANOTHER 
FIRST! 

"'NEW" S.NITARy..n,-.---. NTINUOUS EXTRUDERS 
A new concept of extruder construction utlllzing 

lubular .Ieel frame., ellmlnale. Ihose hard,Io-ciean area •. For Ihe flnl 
time a completely sanitary extruder • •• for eosler maintenance • •• Increased 

production ••• hlghe.I quality. Be .ure 10 check on Ih •• e efflclenl .pace •• avlng machln ••. 

MODR lAPS -1500 Pound 10nl Good. Contlnuou. Spr.ad.r 

POSITIVE SCREW FORCE Improve. quality and 
Increa.e. production of long good. , .hort good. and .h .. 1 forming contlnuou. exlrude ... 

3 STICK tllOO POUND LONG GOODS SPREADER 
IncrealO. production while occupying Ihe .ame .pace a. 02 .tlck 1000 pound .preader. 

t500 POUND EXTRUDERS AND DRYERS LINES 
now In operation In a number of macaronl·noodle planl., occupying .lIghlly more .poce 
Ihan 1000 pound line.. . " 

... ' , ........ .:,~; r:. 
. 'pal,n' p,ndln, "I' 
•• , ..... , .. . J ~ 

MODEL 15CP­
Short (ul macaroni 
,,'rud.r 

bY~ 
SHORT CUT MACARONI EXTRUDERS 

Model BSCP .................... 1500 pound. capacity per hour 
Mod.IIlSCP ........ ........... 1000 pound. capacity per hour 
Model SACP.... .......... ..... 600 pound. capacity p.r hour 
ModeILACP . .................. 300 pounds capacity per hour 

LONG MACARONI SPREAOER EXTRUDERS 

ModelBAFS ................. ... 1500 pound. capacity per hour 
Mod.1 OAFS........ ... ........ 1000 pound. capacity per hour 
Model SAFS .... .. .............. 600 pounds capacity per hour 

COMBINATION EXTRUDERS 

Short Cut .................... Sh •• t Form.r 
Short Cut .................... Spreader 
Three Way Camhi nation 

QUALITY •••••••• A conlrolled dough ~ •• oft a. d .. lred 10 enhance lexlure and 
appearance. 

PRODUCTION. •• Po.ltlve ... ew feed withoul any po .. lbillty of webbing make. for po.l· 
live ICraw delivery for production beyond raled capocltl ... 

CONTRO LS ••••• $0 flno-.o po.ltlve Ihal pra .... run Indefinitely withoul adlu.lmenl •• 

SANITARY ••••••• Ea.y 10 clean lubular .Ie.1 frame. give you Ihe fI"I Iruly .anllary 
.xlruder. 

for Informtd/on regarding Ihes. and aliter mod.", price" 
moterio' 'esling ana olh.r services, writ. or phon" 

J 
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What Conluiner Studiel, Can.,and Cannat Do 
. ijt.'" .l A' ~ '~... ,( ... ... t· .. ~ ,.rr ... . - 't/ .... 

b, Trllnah MI,I", Chllf, Spacial SU"'",' lroneh, Stoti.tieal RopartlK!/ · ..... Iel, 
" U,S, Deportmlnt af Agriculture 

, 
I bHn alked to talk about lome 

lipeclftc examples of conaumer f'Coo 
seal'C:!h and how 1l can be uled, but ' 
before I do, I'd like to make Q few 
ienera! remark, about it. 

Thl. I, not a field In Itself. 11 docs 
not Itond alono 01 D technique to an· 
lWer marketing and aales problema. It 
bJjult part 01 the broader field of mar· 
ket research-Just one of the "angle'" 
one , mUlt look at to undenland the 
IUcc:eU, or failure, or future, of your 
·prOduct. .... ' 

~ What II In 
'What I. thl. fieldT Why do wt. riecd 

itt For many yean b'",.lneum'ln like 
yourselve. prospered wllhout It. What 
can It do for you'! Why ore 10 man)' 
nnn. now wl1l1nl to .pend 10 much 
timet and , money on Jlf 

Let me .tart thl. way. EVery time 
m4n8aement make. a declalon It take. 
a ,calculated ri.k, and the economy ha. 

• iI'Own 10 larae and 10 complex that It 
I. a1mo.t impoulble to make important 
declalOn' out of "personal Judgmcnt" 
alone~ The conaumcr no longer meets 
the producer or manufacturer In a atoro 
or maiket to accept or reject producu. 
to du:eu.. aatlafactlon or complalnta. 
and the gapa between consumer and 
producer continue to wIden. In the reo 

Fat managementJ purpoJe' market­
ing reteareh II the art of fir,dlng out 
who, what, where, and how to sell. 
There I. nothing my.teriou. about It. 
It'. an orderly factual approach to 
galhering answen to .peclfic que.tlon •. 
Markel fCsearth hean the "me rela­
tionship to sale. operationa a. enll­
neerinl .tudy bean to manufacturing 
o))(!rutiona. 

tall .tore, the Rnal distribution point, What It Can T.U You 
thero IiI an Inct'(!allingly impersonalIty. To markeL efflclenUy, we need to 

or dlsadvanta.u. In the conlumer'. 
e)'ea; realOna for Infrequent ule; and 
handllna: and .lorage practice. which 
ma)' alfeclill acceptability. In order to 
keep pace with the great advance. In 
technoloiY, new producta, and market· 
Ing practlcel, it I. frequently neceuary 
to update earlier .tudle. with contem· 
poral')' research. Somethll'l, thai wa. 
true may not be true a .hort time later. 

It 'J mOlt Important to gather this 
Information directly from the conlumer 
hlmseU. Thoac who market particular 
commodltle. aro often .0 close to their 
own product. It I. dimcult for them to 
have an objective or detached view of 
the market .Ituatlon. They tend to 
ovate.tlmate ' con. umen knowledge of 
and Intere.t In their commodity. On 
the other hand, when It come. to qual­
ity, they often auume, quite danger­
OUIly, thai cORlumen aren't very ob· 
llervant. and thl. can be D fatal miltako 
because there I. alway. a competitor 
who I. Interested In your market. They 
may allO be so enJroued with Im­
mediate manalement decl.lona that 
they overlook emerllng dlfficultle. In 
pam of the market aomewhat removed 
from their operatlonl. 
. My Interelt in reaeareh doe.n·t mean 
jUit any kind, reganile .. of quanty. 
We need lood I"'t!aearth; If It I. poorly 
done It can be wane than none at all. 

-'nchmarlu Tht! ,rowth of large llelf-service .tores know what we are selling and why we 
with Uie trend toward prepackaging sell iti and negatively, why we fan to Some of the benchmarks of lood re­
now provides a .Ituallon In which a reach certain marketJ. We need to IICarch are: 
conlUmer can select a week', supply know the relationship of our IIle. to (1) Provision of .umclent time for all 
of food and never apeak to a aal~s tho.e of our compeUtora-aomeUmes phuea of the Inve.lIgaUon to be con­
penon to alk a que.Uon-or to expres. the relaUon.hlp of one food product to dueled wIth thoroulhnell. 
pleBlure or to complain about avail.. another, aometime. the relaUonahJp of (2) Thoulhlful and critical dellnea· 
able m"erthandlse. Thl. trend toward a food product to a non.food product. tlon of the problem(.) to be fnve.lI· 
self aervlce I. atao appearlna In the We need to know what It IUH to gated, and clearly deftned problem 
textile field, In clothing and In houae- launch .omethln, new-what we mUlt dalementJ that m.,- be definitely .up· 
hold item .. EVen In .torea where lOme do In advance to IlUUI'e ouneln. rea- ported or not by fesearch relUlta. 
sales people are present. they are often aonable 1Ucc:t:1I. In our larg. acale op- (3) Ute of researth and analYII, 
ineffective in communicating Informa- erltlon, one that Involve. a 50 blUlon methocll that meet tho hllheat IClen· 
lion elthe'r to cu.tomen or from CUI ' doUar marketing ItNcture, mlltakel tiRe atandardtj and 
tomen back to manogement. cod too much and may have far fe"ch- (4:) Lut but not lealt, .ufftclenl 
~ . Reaeaf.C:b will never take the place of In« eltecll beyond the expt;!rienre of fundI that the above m.,- be done 
gOod ' JudlJqent and 1maglnatlon, but any one ' product. without comprom1ae. ' Research de· 
the lucceutUl executive. today cannot From consumer rellearth we can teU .Igned to put out a fire ia rarely as 
ant.! do noi depend exclu.lvely on In- you who your cu.tomen ore, their age, rewarding u that de.lgned to prevent 
tultlve Judlment. They bue their de- income, family abe, and where they a fire. 
clsloJlJ on fact.. live. We can live you the same infor- Poor Interpretation at; poor Imple-

With the nlM kind of information mation about the people who are not mentation of good fetearch nelalet Us 
you can reduce the riska involved In your w.lomen and can probe to dia. value. You mUlt approach the felUltJ 
any venture by reducln, the number cover why they do not buy your prod- WlUl an open mind; dont find only the 
of facton thnt have to be resolved on uct. whether they buy-from D competl- interpretatloJlJ that tit pre-concelved 
the ball. of judgment al~e: CrtUc.l ~' tor.',!~ hether th.y., af!~>,har.t core~lic!~k at the , fac~ even If, You • 
information con be placed at'your !\n. ' • of non-UHra;~t"I. alici'P:Oalble:W ftnd ~'dont1"a1wayt\lIkci therii!'~i }.it !t; '"' t ' ~ 
gertlps by marketing research. out what are the p'rodUL1" advanuges ' ' , L (Contlhued 'on1 pc.a:~""!4)' ~~ 3. . 
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Here is the 
semolina 

you've wanted 
from AMBER 

Yes, the line.t of the big 
durum crop is delivered to our 
affiliated elevatora. 

And only the fine.t durum 
goes into Amber Venezia No. 
1 Semolina and Imperia Du­
rum Granular. 

We make Amber for dis· 
criminating macaroni manu­
facturers who put "quality" 
firat" and who are being re­
warded with a larger and 
larger share of market. 

by Gene Kuhn 
Manager: 

AMBER MILLING DIVISION 

These macaroni manufac­
turers tell us the consistent 
Amber color, uniform qual­
ity and granulation improve 
quality and cut production 
coats at the same time. Am­
ber's "on time" delivery of 
every order helps tool 

A phone call today will in­
sure the delivery you want 
for Amber Venezia No.1 and 
Imperia Durum Granular. 

Be sure ... specify Amberl 

AMBEII MILLING DIVISION 
FARMERS UNION GRAIN TERMINAL ASSOCIATION 
Mille at Ruah City, Minn.-General Offlcea: St. Paul 1, Minn. 

T.I. ... HON., MldW.1I .,."33 
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Con.umer Studies­
(Continued. from page 22) 

We've been dolnl consumer f'e5eBrth 
In the Department of Agriculture for 
about 17 ,eara, and we Hnd that com­
modity IrouPI UJe it in many dilTerent 
wl:f." It haa been used to set up con­
lurri'er education programs: to make 
lmprovemenll In packoecl; to chanlc 
dillribuUon; to e.tabU.h advertJalna: 
tJteme'i to measure effecUveneas of 
promotion: to e.timate potential ror 
naw producllj to provide guldeUnea for 
ptoduct Improvement; and to ucertaln 
cOQlumer ability to diacr:lmlnate qual­
i11/ dlftercnee •. 
t'Althoulh each of tho commodity 

lI'Oup' lor whom we've done research 
had different marketin, problema. they 
hi d one interel' In common: How to 
hold or Increase sale •. In addition, all 
of! UJ have .t.reued the Importance of 
th~ all powerful consumers and the 
neect 01 tnel1!allna: their aatidacUon In ' 
the producta they pun:haae. 

Allhouah we have not done any 
.tuelle. on :lour particular products. 
your' executive secretary felt it would 
be h.lpful U I told you a little about 
10mI" of the work we have done on 
ouMr commodities. 

\ Ot;"eral PurpoM of U.8.D.A. 
, Co11lWDel It.searcb 

The oVt:.r:::~l purpose of our work II 
to NPply infonnatlon on agricultural 
commodltle. or the end-product forms 
In wh'ch the.e commodities reach 
households, institutions or Industrial 
cOnsUmen, relardlng likes, dislikes, 
and the reasons behind these attltudel. 
These ~udles are usually done on rep­
resentative samples of the different 
types of cORlumen and may be na­
tional, ~realonal, rural, urban, or local 
In scope. Surveys are usually done by 
penonal Interview, usin, specially 
lrolned Intervlewen, and carefully 
worked out and pretested quelUon­
nob'e .. \ 

Another type of research we do In­
volvel meuurement of Jenlory focton 
thot underlie the preferences of can­
lumen and InRuence their buying 
practices. This involves luch thlnis as 
taste, texture and color. • 

These are used In helping to Improve 
the actual marketln, of producta, pro­
vldlna lntormotlon to help , set grade!! 
and Itanda,fda, and In pointing out 
areas for technologlcul research In pro­
vldln, prOduct characteriltlca which 
more closel¥ antll!y consumer dcmand. 

A number of types of .tudies are 
conducted: 

(1) Housebold Consumer PhI. nne. 
-Many of these are naUonal In scope 
and can provide producers and proces-
10ri a direct line of communication 
nbout what Is happenlna In the market 
plot'C at the point of flnal use. 

Thele Iludie. Involve eonsumen IIv­
ina In private householdl and may In· 
volvo the homemaker,.adul( meQt,pdull 

' women, or mnthen of ehlldren of 
lpeelfied a,e.. They may treat the 
household illelf 81 the cORlumlng unit 
or may involve Individual. a. the unit, 
depending on the objectives of the 
.tudy, .uth 81 consumer preferences 
for potatoes, rice, citrua, peanull. 
poultry, egl'. 

an.ounta CORlumed, oplnloRl about the 
Ihortcomlnll of the commodity aiuS 
charat't!rlltla w~cll are de.lred, elU­
mutes of expected trend. In their own 
consumption, and relative preference. 
regardina: a portleul,ar commodity and 
ita competlton, realOn. for IIkel or 
dislikes and Inten.lty with which 
these altitude. ate held. In conducting 
these .ludle. the approprlote execu­
tive. who are concerned In makina 
decisions about the commodity In the 
various finns Ilm Interviewed, and 
when appropriclc, volume data Is ob­
tained from the aceounUng depart­
ment •. Examples of these .tudles would 
be shoea, automobiles, In-plant feeding. 

Otber R ••• arcb 

(2) BenIOff DlacrlmlnaUon 8lucUu­
These are .ludlel deslaned to ,l1eOlure 
the ability of con.umen to dl.t1naulsh 
amana different qualities of a product 
and the relative .trenath of preferences 
for different products or forms of prod­
ucts, etc. For example, colon, Ihape., 
and .Iu. of packaalna: can be Investl­
aated to find those mOlt pleaatng, at- This sums up our overnll prol'.-,lm, 
tractive and at'Ceptable to consumers. which except for an occallonal que.­
DlHcrent forml of a product which tlon or two In a rice or potato .urvey 
vary In certain tute or texture char- hu not been directed to your produeta. 
acterilUca alao can be Itudled both to There are many proJed. one could de­
ftnd out those difference. which are .Ign to help with your probleru-but 
dl,UnlUllhable by ordlnory conaumers how many of you have .tudled the In­
from thOlO which are nolo and to de- teredlna data already available lUeh 
velop acille' of relative preference for a. the fanner Quartermaster and now 
the dlacrimlnable fonna. Armed FO~I Food & Container Inltl-

Such mea. uremenls have wide appll- tute reportl? They have run many ta3te 
cation to problema of gtade. and .tand- tesll and field studle. and have alked 
ard. as well a. In produc:l development many queltlona about food preferences 
and Improvement work and the Itudy -Includlna: macaroni produets. 
of market preferer.ce and acceptance. For dehydrated and regular .oups, 
This technique Involvel actun! prod- for example, toate te.t. measured re­
ucts, like frolen peas, froun french action to specific ingredient. In 10UpS 
fried potatoes, apple julei!. as well a. reocLlon to dehydrated .oups 

(3; H •• P,oductl-In addition, there held for different tlmo intervall and 
are the studle. we do of the market at dUferent temperatures. 
potential for new producll. Thl. Is a They compared talte preferencel for 
team Job-laboratory-producen (ad. soup made of rlei! with those ullng 
vertl.lna pro,ram) _ retailen (who macaroni, and preferenei!1 for certain 
.tock it) and the Department which other Inaredlents:. 
conducts: the retail Itore audit and con- In their larae study 01 loldler prefer-
• umer IUrvey'. Examplel are potato en.:ea, which wu an Interview .tudy 
nakes, .canned cooked rice, canned rather than a talte test, they found 
cooked bulga" .weet potato flake. and that "mncaronl, noodle • .o.nd .pnahetU'· 
recipes, artlftclally .weetened afape- (8.58) scored' jUlt a little under the 
frull jultt', apple Juice. overall overage for different white po· 

(4) Iadultrlal and InstUutJonal Mu- tatl) dlshel (7.00) but over the over.o.lI 
k.t 8tudl .. -Studles of indultrial and "'VerB,e for rice dllhe. (5.47) and evel 
InlUlutional consumers are basleally IUa:htly over beana (8.14). 
like those concerned with houaeholdJ, In their tabulatlona of macnron 
except that these usen may deal with sen'ed In different ways, various mOCQ ' 
aaricultural commodities in a different ronl comblnntloRl scored a. followl: 
form thMn thnt In which they rench macaroni and cheese ......... • 6.65 
hourtholds. They may use the raw macaroni .. lad ............. .. 6.13 
producl a. It come. directly from the buttered noodle •........... .. 6.18 
lrower, receive It at .ome Intermediate spaghetti with tomnto .ouee .•. 7.30 
• Iate In III proceulng. or may fabri- These flaures point up a number of 
cale product fonns Into new Items. Interesting implication •. Whereas there 
The lndustrint market studies done un- Is no Breat dlfferenco in .oldler prefer­
der thl. work project may deal with ence for macaroni .a1ad and buttered 
all the firms enga,ed in a particular nootlles, a .Ignlflcant preference for 
mnnufactufl! when thls number is macaroni and cheese over macaroni 
.mall or rely on scientific .. mpllna; If salad II noted. AllO, .paahettl with to­
the Industry Is distributed among many mato sauce score. Ilanificantly hlaher 
flrms. For any liVen Indultry the .Iud- wllh thf' Jervlcemen than macaroni 

,ica~rovlde Information ~~cem1na: .. an~eheese. Of the dime. they In­
preseiif'p~ctICe' and ~g~.·reii'nUn1 ~("quilid~I.~l, t lPachetu· ~,!q~t~ 
the commodity bem, InveaU,attd. aauce ranked hJahest. ' • 

THB MACARONI· JOUa!<.u. 
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U Is a rule of thumb among many 
, .. food producers an~ technoloallta that 

a bland flavored product i. more likely 
to aaln high r:onlUmer acceptance than 
a slronler fiavored fonnulatlon of the 
same product. In' a la.le test de.lgned 
to .tudy macaroni with different levell 
of cheese sauee slrcl'l~th, experienced 
techr:ologlits weN lurpr.1sed to learn 
that the cheese sauce .lrength they 
believed most deslrnble was actually 
much too bland-consulTers preferred 
a far stronger macaroni cheese sauce. 

lI.glonal Plclu.re 
As I looked at the relional picture 

for the .oldler preferences, I fnund the 
boys who eame from the Northeast, 
East Central and Southwest .tates 
were strongelt in their prefrence for 
.paghettl with tomato sauce. Thls re­
Info~s a leneral study on forelan 
dish popularity whleh IhoWI t~~ 
Itrongest preference for Italian dishes 
In New England, the Middle Atlantle 
and Paelfl.c. Then, you can put this 
a~aln.t the lut fOQd consumption study 
done by the USDA a. few yean aao 
which showed, In the 'prinl of that 
year, that the hlghelt proportion of 
families using macaroni, .palhelti and 
noodle. were In the Northealt. North 
Central and West. 

You can take comfort In the reliabil­
Ity of these studies and tho aeneral 
Internal consistency they Ihow, and I 
am sure you can tnke eredlt, to II lar,e 
extent, for the 1",.1 of consumption. 
However. instead of feeling comfort­
able, these data just .un;est more 
'!Work. You have aelually capitalized 
on the eoalest markell. That i., areal 
of high income where they have more 
money to .pend on food, and there­
fore are more likely to Innovnte, to 
buy new producll, and to eat out In 
the Inereasln, number of reslauranll 
.pcdaUzln, in forel,n foods. Particu­
larly In the eastern areill, yo-u are olIO 
rldlnaln on the e.tablished food hablta 
of those with Italian background. Whot 
you need to do now Is the hardelt part 
-to brine the other reslon. Into line. 

In general, you know the overall 
trend In food cORlumptlon In the 
United Statel In the put yean hu 
shown an Increase in use of meat, milk 
and eggs-at the expense of cereal., 
bean. and potatoe •. And, of the many 
productl made from wheat only a few 
have been Immune to a decline in per 
capita conaumpUon. '1118 mOlt notable 
exceptlonl to thl. downward trend arc 
mo{'aronl products - which presents 
quite a remarkable market IUuation 
for you to build. 

. . CautioDi 

-------_. 

explmd the market or jUlt .ubstltute 
for some of your existing ones? If It 
expands the market - Rne. However, • 
even If It proves a substitute, carerully 
anolYl0 the situation before you reject 
It. If It Is a luperlor venlon It moy 
help you continue to hold your present 
.trong mnrket position ogolnllt the gen­
eral down trend In groin products, and 
It II lUll a product worth considering. 

In the future more women will be 
entering the labor market; ond Ihose 

. who do not work outside of their homes 
are facing Increasing demands on their 
time becauIC the Amerlcon houllewJfe 
Is expectcd to partlclpnte more and 
morP. In gcnernl community octlvltles, 
In her PTA, In politics. and to kno ..... 
more and more about the world In 
which .he lives. Because she will con­
tinue to spend an Increnslng amount of 
time outside of her kllchen, you will 
want to continue to capitalize on the 
ealY, foolproof preparations of maca­
roni product., their compact Itoroge, 
long shelf 1Ife, quality unlfonnlty. yeor 
round aVllllabl1lty and appropriateness 
for both hot and cold weother. Be­
tween thele appeal" and the many new 
recipe. and products whkh can be de· 
veloped for the prepared-lood line, you 
have quite a challenge Ir. your futurel 

General Mill. BuY' 
Edible Bread Cup 

General Mills, Inc., has acquired lIll 
rights to "Bunanm" food products, It 
wns announced by General E. W. 
Rawlings, president. 

"Bunanm" is the brnnd name of a 
baked product In the fonn of on edible 
bread cup. Various hot and cold foods, 
from chili beans to snl;d, may be 
served In the cup, which Insulate • 
against food heat and Is eaten like an 
Ice cream cone. 

Owner and Inventor of the product 
la We.ley Turner of Ookland. Cali­
fornia, who will join the bakery Raul' 
,ates staff of General Mills at Palo 
Alto, California. He will work ell pro­
duction and IIceMing arrangementll for 
the product to baker)' companies with 
retail and wholesale distribution. 

The food cup, which requires a spe­
cial type of baking pan and mix, will 
loon be available to both bakeries and 
food purveyors on n franchise basis 
through Genernl Mills . 

In commenting on the acquisition. 
Burton W. Roberts, vice-president amt 
general mnnager of Sperry Operation. 
In Palo Alto, sold: 

BI1sed on tho kinds of reltareh about 
whl{'h I am mOlt famlllal'-I would Jurt 
add ~~.'oV cll~~tlons: "Aak youneU CUI"' 
you develop new produc:tJ: Is It really 

"The vel'Wl.t1l1ty of thl. product ns 
a means of serving n variety of food. 
without uten.ils and with no waltln. 
on the part of the consumer provides 
It with interesting and promiling po­
tential for quTck food acrvlce In homes 
and Institutions, " peclally In public 
plaei!s attracting larae crowds. Prellm-than erullna products? Will It 

~---.- . 

Inory consumer telts have further IndI­
cated Its popular acccptance although 
we will continue to telt It In controlled 
morket areas." 

Betty Crocker Rice Callerole. 
Betty Crocker hns added thrce 'new 

rice calSeroles to her line or easy-to­
prepare couerote dishes-Rice Pro­
vence, Rice Mllnnese, and Rice with 
Valenclana Saucc. 

Surveys show that consumers eat 
1.1 billion pounds of rice onnloally, with 
more famllle. .ervlng rice calseroles 
thnn any ot~er type of casserole. In the 
three Detty Crocker rice casseroles, 
Cenernl Mills' Rescarch food engineers 
have developed a novel rice. Thl. new 
form of rice maintain. the Rnnneu and 
nnvor of lonl gralncd rice, yet takcs 
very little cooking time. 

Each rice casserole has the "navor 
of Europe" right In the package. Rice 
Provence, with Itl delleate balance of 
chicken navar, onion, mUlhrooms, red 
pepper, and ponley, suggests a touch 
of southern France. Milan, Itnly. In­
Iplred Intriguing Rice Milanese with 
Its special blend of cheddar and par­
mesan cheesc. In Hlce witt, Valenclana 
Snuce, the lauce so nmlnlscenl of 
Vr.lencla. Spain, la a rich blend of 
tomatoes, peppen, and herbs-In a can. 

A trcmendous ndvertlslng campaign 
supports the three rice casserolel with 
spectaculnr television commerelals, 
filmed In Europe, appearing on the 
Judy Garland Show beginning Septem­
ber 29, Daytime network and spot nn­
nouncement. will begin September 15 
nnd continue throughout the year. 
Print support Include. full page four­
color nd. In the Odober and November 
lalues of McCalls and Good House­
keeping, reaching a total circulation of 
61,772,000. 

Mertliandlslng materials ayoUable 
Inelude brochures, shelf talkers and In­
.tore dllplaYI. 

The advertiling agency Is Doyle­
Dnne·Bembach. 

Marriage. 
Mr. nnd Mrs. William Patriek Dunne 

announce the marriage of their daugh­
ter Patrlcln Ann to Mr. Wl1l1am Joseph 
Freschl, Jr., on June 8 in Dnllas, Texas. 

Mr. Fr(!schl'. father Is a principal In 
Rnvarlno & Freschl, Inc., SL Loull. 

Mr. and Mrs. John P. Zercgu, Jr., 
announce the marriage of their daugh­
ter Kathryn Anne to Mr. Ugene WII· 
110m Schaeffer, Jr., on August 3 In Glen 
~9Ck,,\New Jersey. 

Mrs. Schaeffer's father II a principal 
In A. Zeregn'. Sons, Inc., Fnlr Lnwn, 
New Jersey. 
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Shar.P!nh19 .Upr V,OUI Adv>ertisiog ,-Appe~ls " 
.~' •• k ' by louis J. NlllOn, Jr., Wadi Ad .. rtl.ln" Inc. " " 

SOME ot the work we have done lor research findlnla. Reaearch' pradIUon-
~ Mllel Productl Illustrates a variety en have developed mat\.)' exceUent. 

of way. In which research II an integral tools to evaluate, acreen, IOrt out. and 
·part of our creative aellini efforts. Let test advertialnl copy. The critical taak 
me tell you about. our adverllsing b putting to looci-lue the Information 

· ~trate8Y for One·A-Day Brand Multi- which the research brinll to the alen· 
pJe Vltaminl, the leading brand of C)'. I have demoRlt..raled to you how 
supplemental vitamin. on the Jnnrket. we have been able to do thl. for well 
Over the yearJ we have done mueh established producta and brand new 
re* arch work in connection with the producta. 
development and telting of advertising Let me briefly summarize how and 
Copy of One-A-Day. Most recently we when research can aulst the writers 
Conducted a lurvey of homemakers. to create vital and .. Ie. producln, ad· 
Without gain, Into detail about the vertl.lnl. First, through the uae of In· 
methodology of thll One·A.Day study, teRilve attitudinal reJearch and ex· 
le.l me tell you about the Andlngl. haustlve analy.l. of each of the Inter-

me determlned that the major prob· view. it i. poulble to brin, to the 
Jm In con. umerJ' minds today about writen attention new sellin, propOlI· 
.iupplemental vitamins ia that they tJORI around which to build hi. mel· 
doh't underatand what vitamins are as,e. Often we will tape rt!COrd inter· 
and how they work. We put two and view. or Individual portOnl or ,rouPI 
t.wo to,other, namely thl. lack of Loilllh J. H ....... J,. of persons to be brouaht directly to 
kno~tedae about vitamin. and the fact the ean and mlndt of the writera. 
that· price-cutUne brands were begin. jointly by Wade and Miles. We found Second, we do UJe research to tercen 
nia.c to make Inroad. Into the market, thal the competition wu· pourin, mOil! and sort out from the mat\.)' copy Iden 
arid have come up with what we le-cl money than ever before Into the fietJ, which are developed those which ap­
will be a most lucceuful series of tele· and that they were making Itron, and pear to be worthy of lurther work and 
vl.lon commercial. for One·A-Dav noisy claims with hammel'l, lightnln" development Into rough commercials 
Brand. These have not yet appeared bolts and coiled sprines to demonstrate and ads. Third, we employ research to 
on Uie Ir but will shortly be run in headache., and various kind.'! of glaa test colUumer re.ponac. to the nearly 
a maJ2J' test market. tubing to demonstrate Itomach dis· finished commercial. ond ad. befor~ 

'tf Emphalil on Quallty 

Tho emphalll in this series of com· 
mercrili i. upon the high qua1lly of 
Onc-A;Day Brand Multiple Vitamins. 
Since we have found that a Cood. ex· 
planation of what vitamins are Dnd 
how tha.y work may be somewhat in· 
volved lor a 60-accond commercial, we 
have decided to Itrenlthen consumer 
conftdence in our brand through this 
pharmaceutical quality approach. 

The One-A-Day ItOry Illustrates one 
type 01 copy development research, 
namely the evaluation of the respective 
strengtM of copy concepts already de­
veloped by the creative people. An· 
other ~t of the copy developm~nt 
research tl that which assists the Cre­
ative Dep-artments In finding and de· ' 
nnlna: cop)- approachel which might be 
approPriM~ 

An out!.' · ndlng example or this, also 
tor Mllel Products, occurred severnl 
yean ago ,,[or Alka·Seltzer. In 1960, 
oftcr 30 jiars of continuous sales 
growth, sl,n. of a downward trend in 
. ham of market lor Alita-Seltzer be· 
,an to appear. The research elTort in 
this case did not Involve only a con· ' 
• umer lurvey nor WaJ It raatricted.·1Ole.­
Iy to the efforts of the Research n~ 
part Ulent. A major anoly.l. ot competi· 
tlve advertillnc claims WaJ undertaken 

oroel'll. Wade nnd Mlle. had aways they '0 Into final production. Fourth. 
shied away from thl. hnrd·sell type of althuugh thl. I. frequently the lunc· 
advertlslne. At thll point colUumer re· tlon at the client, we conduct various 
search wa. undertaken and we found kind. of research exporimenta in the 
that the public was becomlnl very markett durin, and after the appear· 
irritated with this type of selllnK, par· ance at the advertl"n, to detennlne 
tlcularly the mrchanical devices being Its ultimate effectivenell'-
used, 

CapUallte on CompetltloD 

On the ball. of thlt analyal. Mnd the 
flnd ln,l of the research, we tumed the 
llabJilUes of these product claim. and 
met'hnnk al demonatrationslnto a hlKh· 
Iy succeu ful television commercial for 
Alka-Seltter. 

The ultimate value of thl. creative 
approach wa. the utilization of our 
c:ompeUtorJ advertising dollarJ to help 
advertise Alka·Scltzer. Every time the 
consumer saw a poundlna: hammer or 
a lIa:hlnln, bolt or a .coiled. spring or 
a glau .tomach tube on a competitive 
commercial, he immediately wu reo 
minded of Alka·Seltzer. 

Cnatl.,. Copr 
I have described to you a number 

ot instoncel In which lOund research 
hal been utcd creatively for the de· 
velopment of .ucceuful advertising 
CO~y. Let me emphuJ.uh.tbl.t poj,qt 
a,arn.~I"beUe~ily~'iIlit~ 
Important Inared.1ent tn advertliln, 
resenrch It the creative uaa,o of the 

ObJech 8a.1 .. 
Let me present you wll" a Ilmph.­

but valuable ladder whlclt our Re· 
search Department UR. In . ,proach· 
Ing copy problema. 

Thl. ladder presuppose. tha~ very 
lIlUe consumer advertl.ln, dll"Kll.\' 
and lnttantaneously Induce. the pur· 
chaae of tho product. bein, advertised. 
It. also prelUppoae. the concept thal 
every ad hal a dlacreet and clear cut 
objective which mUll be clearly Idated 
before Itt effectlven",. can be ·,valu· 
ated. An ad or a commercial Cf,wd be 
aimed at anyone ot theae ,eneral 
areas of inftuence: 

1. Makin, contumen aware that the 
producta ex1tt.-~~." 

2. TeWna: the con.lWl\en JOmethJn, 
about the product. Itt leaturd and 
chlUllcleriJUcs-"ICDOWled ..... 

, 3. CreaUnt a , favorable Im", about 
..... ,p{!'\h!e1 .>the m1ndl)'!.~ _ . 
, IUme~.." •• onbJ.\·~·-. . ( 

(Continued on pale. 30). 

THe MACAI.ON1 , JOUI.NAL 

HOW TO KEEP 
___ YOUR 

VITAMIN ASSAYS 

~;U~m 
Start rftht wfth Wolloc.1 TI.mon'l qlHlllty conholl.d "N·.lchm.nl­
A" •• WMtht, VO" 'Hd II In powd., or wof., form. N.RA VlvII 
)'til "",r.rm enrichment. 
With a unlform p""d, ..... n .... t.p I, unIform oddftlon. The W&T 
NA ,..., ha. bHn p,oved by 0.,..' 30 yoon of mill opora' fon. 
Set ft fe, a few OI.I"CII I. 10 lb. ,., hoY, Clnd It n.v.r v.rlll. It 
,... " jJ-lkhmtnt·A" con~.tontly, O((u,o,.,ly, d.p.ndClbly. 
the right enric ... .n' . . . Iho rlVht 'HeI.r. Combln. ,h.m. and 
,..u can'. ",I .. on vitamIn o.sav" 
OMen and wareht" .. lI.eI" In principal (III ... 
Or writ. Dept. ~.121.IJ. 

-WALLACE &. TIERNAN 
NDVADIL ,LDUR IIAVICI DtV'I'DN 
If • ."N ITlln, IIU.VllLl t. NIW 1.11.., 

lomething 
good is 
cooking-

for 
next 

month 

~ Picture Tour Thru Son Giorgio's New Plnnt. 

Merchandising Macaroni In the Supermnrket, 

Selling 10 the Institutional Ficld • . . 

Do ),ou know someone who should subscribe? 

IjACt)9NI, JO"",~~L- .. 
P.<r;' Box 336, Palatine. Illinois 

.... 

lAC(nfS~WI N STON 
LABORATORIES, Inc. 

EST. 1920 

Conaultin~ and Analytical Chemiata, apecializin, . 
in all matters involving the ex.amination, procluo- >, 

tion and labolin' of Maca,oni, Noodle lind E" 
Products, 

l-Vitomlnl and Mlnerall Enrichment Alla,l. 

2-E99 Solidi and Color Score In EggI, Yalk. and 
Egg Noodl ••• 

3-Semollna and Flour Analy.ll. 

4-Rodent and Inloct Infeltotlon Inveatlgatlonl.' 
Microscopic AnalYlel. I 

5-5ANITARY PLANT INSPECTIONS AND 
WRITTEN REPORTS. • 

James J. Winston, Director 
156 Chambers Street 

New Yark 7, N,Y, 

RAVIOLI MACHINE 
fOlMJ m U" I 1JH IAmuI." 
", ...... I ... n..~· , 

.. -....... .... "" 
~U4,~S~ 

221 •• , s,,.ot. s.. F,.",I"o 1" Ctim. 
Tol,pho". Doulr •• 2·2794 
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Sharpening Up Ad •• rtillng- reel ... In •• ch calca..,.. Th ... reel"", . Ub. Over Ihreeoquarlcro or tho 200 
(Continued from pale 28) are JCtec:~ ~th an eJ .. 'l:i \Q what . "~~en 1"WV1!w~ ~~'-nut 

• til " .. _~"dUrerent.j{rorn .. the . otd1n~ bUtJr'illn CIUIIoli eIIlre would be the hardelt to .0 Convlncin._ .cpnl'ttmen that the . re.1aUvab- easy tor the averal.· "oma ~. pi'epare, While only one woman felt 
p~uct I. better than others avail,-.· .baker' to 'make. ~bln Kood. kltthem,", ~t w8¥: !lbout chocolate eream cake. 
able-"'Pnfu.ac.... . , . , \hen bake up aamplel ancl ',hoot roulh IIa1be the ladle. were wrona in this 

6. S~lmulate the actual pun:;haae ot the ' . color ,~oll o~ each Item. :; . . . or maybe ' they were riahL The point 
ptoduc:t-""Purch...... · .The photo&r8Phs, recipe. and .: queJ- . 11 th",t if the), felt lo .• tronaly that the 
or coune there are many problema tlonn.ire · are .then taken to .uper-- c:hel'1')' nut cake ."t .. hard to make, It 

and intcnncdfate Itep·I between the market parkIn, Iota In · at leut tWol 11 10,lcal to auume they would Iklp 
ft,,(e polnllll have lilted here. However, . elUel, one In the North and one in the ri,ht by any ad . they . lAW featurinl 
tb'e tunction ot any advertiling Is to South, and woman moppen are Inter- that Item. Even a bold headUne like 
mOve consumen trom lomewhere on viewed JIlIt before or Ju.'" after they "Euy to Make" probably would not 
thtl Icale up to the ultimate of pur- Ihop. In the palt two yean we have Itop them. ' r, • 

chile. What the lpeClftC strateI)' w11l conducted 2,062 Interview. on 11 cate- Second, over 80 per cent more wom­
be,}Of COllr6C, dt!pcndl upon tlle history loriel conalaUnl of 55 baked items. en uked tor the chocolate cream cake 
A¥ po.itlon ot thPl product In the Re.ulta ot the .. lW'Vey' lave us, the recipe than the ther'9' nut recipe. So 
marA:et. . ~ '.. IUbJecta for alx different adJ. the winner wal the· chocolate cream 

\ S,IIIng ~aaillr nour : .. rtM a.qu,DCe c~e wlnnln, ~J~ In thia i~up wa~ 
~ , Let'l follow one of the .. · aeriel a winner In all quelUoJU, In lOme by 
"-our problem .1. to 1011 your brand throu,h trom ltart to flnl.h. . a wIder lnar,ln than In othen. " 

of macaroni tlnd Ipa,hettl to thele pee- cherry nut churon cue: 
pleltOun at" Wade it alao to Mll our chocolate cream cake; Ground Rul .. 
bl'lhd of Rour · to - those. ri!.lWona of Ill;)' datay cake; , .what around rulet do we we for 
wome:.f' who Uke to bake tor their mint marble cupcakes: ~.~ . actual preparaUon o·f the iu!? Today 
faml~.. . aplc:o merinaue cake. the :avera,e conlUmer 11 uaaulted ,by 

l'd ~!! ke to tell you a IItt'e about Here we were thec:kln, out Rvf' .,aa- over 1,500 advertUln. meJlO,el a day 
r.ome of the pre-reSC!arch we do at ' Ilble take ·.ubjecta for UM In !'ur 1064 -direct mall, telt/vlaton, radio, .ma,.­
Wadi~fore puttln8 to,ether an ad-'. ftleal year advertllln" proaram. All . zlnes. and 10 on'- He la W'8ed to buy 
vert1lement tor Robin Hood Flour. are a little different from the aVel"ll,e . atocka, enUat In .the, Marine .. try Gallo 

Research can never make the pertect cake. The women Intervtewed were wine, eat at Stouffe,.; vote RepubUcan, 
ad. BUl:!ln the hand. of a ,cod copy Ihown theae plcturel of the cake .. The . fly the ftl, on the Fourth of Jul)'; buy 

rll d rl dl I · h be ord.r In which Ih. OI,lu-. w .... _Lown ' 'a new hOUle, live hi. teeth with C..:. ... w cr ).:::: a ree or, .reaearc • ... all ... 
come. an Invaluable ,ulde. We uae two W81 rotated In each interview to mInl- ' buUd a boat, vote Democratic, reUre on 
technlq~. of research to aul.t our mlze the advanta,e of beln, tint or $300 a month, 1018 weI8ht, close r.over 
crelUver People In preparin, Robin Ja.t Hem presented. Then the women before It.rikln., keep olr the arou, and 
Hood •. Flnt, we let the housewife were liked theN queiliona: fly to Calltornla on United Air !Jne .. 
lelect~.lhe· food lubJect for adl; second, 1. It these cake. were pictured In a To be heard or aeen amid thla welter 
throuihl''panlel Starch and A.uoclateK woman'a ma,adne, which one do of melll,es, an advertlaement must 
(a natio~l ml,allne raUna organlza- you think mOlt women would look have bite. It mull have that extra 
tlon), wi: rel108rch food advertl.lng In at RnU Which one luU ' lomethln, to make it reach the e)'e or 
publicatWnl edited tor women to deter- 2. It you were at a bake we and an ear of the proapecUve cullomer and 
mine ttie bert fonnat for preaentin, of thele cakel were on IIle, which be remembered. 
tood IUbjectl. one would you be mOlt Ukel¥ to take Alain, we we research on1)' 01 a 

Our nithod tor selecting tood lut, home? aulde In makin, OW' ads. beeauae lOme 
jec:tJ for , ad5 II relatively simple, but 3. Which appean eaaJelt to prepare? of the heat ' ada violate lOme of the 
hal pro~ very elTective. When you 4. Which appean mOlt dU'ftruJt to pre- ruleL However, we have made a very 
Include ~I of the baked loodl cate- pare? careful analyals of readenhlp ICOre. of 
,orie .. y'\.u have practically every pas. D. I have a Umlted , number of reclpel food ada In women'l ma,adnea u re-
Ilble home ~ of flour. Thul when you here. You may have any one of ported by Starch. 
add mllCCl1ineo <~:J desserts, about all them. Which would you like! For A Oood. Food Ad 
that JI let( II bread. 

We Rnt,\:~t down with the Robin 
Hood people and decide which bulc 
cate,oriel will be Included. In the ad-· 
vertlaln, campaign tor the next year. 
Thll I. Q JUcllment matter, but certain­
ly not pure;l'aueuwork. For example. 
Iinee tho advent of cake mlxel, the 
blilieit lin" use of lamlly nour II tor 
cookie., You jwlll almost never find a 
Robin Hood Flour campal,n that 
doc.n', Include at least one ad on cook­
lei. Cakel are ItIll Important and 10 

an! pies, and, ' bbculta are a bl, item 
In the South, - --

Once the declalon II made on tho 
ballc lubJects to be used, the Robln 
Hood tulk. supply UI with about Ave 
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CbecIdq ,ADlwen The outatandln, tharacteriltici of 
The queltlona were Jntenpened leadln, food ada are: 

with queltlona an when cakea mJ,ht 1. sUe of food llIualration ocaJplel 
be served and how often abe hu baked. over two-thlrdJ ot ad apace. 
lomethln, from acratch In the put 2. Unuaual dlshel are featured. 
month 10 that each key queatJon wu 3. C~py II dominated by' one .pcclflt 
not Immediately followed by another. hudl1ne. t 

Thul each anawer served ., a chetk 4. An action theme Ja built Into the 
on previoul anawera. headline, .· . 

The relUlta were fairly close In mOlt . 5. Copy 11 · relallvely Ihort':'- . 
cate,orieL It came' down to two ltema: · 6. Reclpel are uaed. 
chocolate cream cake and cheriy nut You c~n ~.: there · l. plenty of taU­
churon eake. In three queatJona theae tude for creaUve people , to operate 
two itema were very dOlO, with thoro- within thll framework. And no one 
J.te~a~ ~~e havln&~,.ftt)'~ahPt.. ~..R!.~ ~em'F" Lbe head for vie-
ed,e. ~< 1iSUe w .... dielded.~bYl~~1V1illrij7"OM~ors Ot'~letlf~ 
que.tlona: whleh .ppear. mo.t dllIlcu1t ,cod reuon.: . ! ''\.:'4 t,· 

to prepare and which redpe would yoU ' . . : ~ 
l . ..-0' ~, .. I 

f C·.pa~lty=-
( U500 lb.. \.­

par hour 

---~--. 

New BUHLER press has Increased capacity 
Ml\CBIOnl manulacturerl In the USA and 
Canada are IItW\ed owneR or more than 
100 BUHLU Prasa. Altoaether, a total 
or approximately 1,000 BUHUa. Presses 
are in operation throuahout lhe world. 

Only .uhler hal th ••• 'eaturell HeI"C 
arc four new dcvclopmenll which mokD 
the BUHW Press an even more profitable 
maclUnc ror you to own. 

Only on. MI .. ,. BUflW Presses have 
onl)' one larac double .han mixer with 
positive reed Into the extrusion elements. 
You ean cully inspect the mixture alan), 

lime, No complex vacuum &Calina .ystem 
is required f"r nour reed and mixer. 

'olltl .... Feed. This important new BUll­
LEa. Innovation keeps a .tcady flow or 
mixture movlnl throulh the vacuum 
chamber Into Ihe extrusion clements_ Tests 
Ihow this positive roed has Increased preu 
capacily up to 20% withoul inereaslnllhe 
aup:r speed. You can process douah as 
IOn or as hard as you wish. 

Some owners report production consist­
enlly exceeds 2,000 IhI. per hour althoulh 
the presses are rated at 1,500 IhI. per hour. 

btrImely .ltlclenl Vacuum. The prod­
uct Is completely de·aerated In a vacuum 
chamber located between mixer and ex­
trusion clements. Bc:Qlusc the new dcslan 
virtually eliminates !eakale, Ihe nl!w BUll­
UR Press needs only aboul U Ihe vtleuum 

pumplnl capacltyol other pl'eSSH •• , while 
malnlalnlna a hllher vacuum. ~ 

N.w Ser.w Do .. " This fourth BUflUa. 
Improvcmenl consists or a dosmJ device 
connec:ted directly to a waler mcterina 
wheel. This luarantccs thai the mixina 
rallo betW(en flour and Wlner- remains 
constant reaardless or operatinJspccd. 

Can h In.taUed on pr •• ent ',e .. e., 
The new BUflUa. Mixer, Positive Fctd, 
Vacuum System and Screw Doser are now 
.tandard equipmcnl on each new BvIlUa. 
TPM Press. They are also available ror 
Inslollatlon on your existina BUHLER Press, 

lr you would likc to leam olher ways 
you can Impro~·e Ihe quality of your prod· 
ucts al Ihe same lime you arc inereasina 
OUlpUI and efficiency or your planl; wrflr 
ur full DUIILER lodayl 

CampI.,. Maca,anl Plan" by '0 ® ®'YU.' 
BUHLER (B~~€€R) 

"'- - ~ l'JM1"' .... ·COIPOlAnoH; 1925 War.ala II.d., Ml ... I.poU, 26,Mll111. I'h"'" Llb'''r 5.1",01 

IUHUIIiOTMIU II: ..... ' LTD .. I I I Q",," $1. L, TOfonio I, Onlorlo, !'honl' EMpII'l 2·251S s., •• ORlell: MIW YOlK Qrt- 230 Pa,k A'flllll • . """,,, MU 9·54"'6 
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~.~.V!'!JIOfi ~'.J~J51Rtt",T'.' ~" " '. -
~"...- ~ - " ... Mljca~oni Manufactur .... 

Mt}'~nd Mn. Ralph Sarli 
~rican Beauty Macaroni Co. 
~nIU City. Kan",1 ' 

Mr. and Mn. P. F. Valnlno, Jr. 
Amencan Beauty Macaroni Co. 

t LIbI Anlcle', California 
~ , 
~ and Mra. W. A. Basile 

~
rican Beauty-QuaUty Dlv. 

a Paul, Minnesota . 

~ H~raco P. O1ola 
Bravo Macaroni Company 
ft.9che.ter. New York 

M>. Albert Bono, Sr. 
Mr. Albert Bono, Jr. 
J~ 8. Ca.nepa Compan,y 
c~ .. o. nUnol, 

MI\, ind Mra. It. J. Forbes 
~_.~lU·H.bltant. Ltd. . Mor:,al. Quebec: -

Mr ... Mn. Lucien Constant 
~ Macaroni Product. 
St:, _T.:".ace. Manitoba 

Mi. laWrence D. Willl.rna 
Mr. Robert H. WUUanu 
The Cre.mette Company 
MInn';1.1it, Mlnneaota 

Y l •. 

Mr.IPt r J.' VJviano 
Delmonico Food. 
Lout.v'''' Kentucky 

• Mr. and. Mn. Vincent DeDomenlco 
00ld9' Orain Macaroni Co. 
San ~andro, California 

~ 

Mr. an! n. A. L. Kallkee 
Golden rain Macaroni Co. 
Aria,] oil 

Mr. ant~ ArvUl E. Davi. 
Gooch FOod ProduelJ Co. 
IJnCQln'~lfbraska 

Mr. and~ Rldney GralS 
J. J . O~INooU!" Co. 
Chical o'4;1nol. 

Mr. and Mrs. Leo Ippolito 
Ideal Mac~nI Comr.any 
Bedford HoIthlJ, Oh 0 

Mr. and -. Walter Villaume, Jr. 
Mr. an~Eulene T. Villaume 
Jenny nco 
SL Paul. neaot. ' 

Mr. and .h:.. Leonard BerlJeth 
Kello .. C~' .ny 
Lockport, 1101. 

" 
Mr. BUI Be our 
Leo Burne t C;:o. (Kelloll Alency) 
Chkngo, Ill1noll 

Mr. and Mn. V. F. LaRosa 
Mr. and Mn. Jamu Tallon 
Mr. and Mn. Dominic MinloU. 
V. LaRosa &; SoRl, Ine. 
Brooklyn, New York 

Mr. and Mn. L. R. Thurston, Jr. 
Mell Macaroni Company 
Harrllbur" Pennsylvania 

32., 

Mr. and Mn. H. E. Toner 
C. F. Mueller Company 
Jersey City, New Jeraey 

Mr. and Mn. Andrew RUllO 
New MIIJ Noodle &; Macaroni Co. 
Chl~alo, IIl1nol. 

Mr. and Mn. JOJeph Pelle,rlno 
Prince Macaroni MIl. Company 
Lowell, MauachuJeltJ 

Mr. Anthony Cantella 
Prince Macaroni Mf,. Co. 
Schiller Park, ]1I1noll 

Mr. and Mn. AI Ravarlno 
Mr. and Mn. Ernelt Ravarino 
Ravarino " Freachl, Inc:. 
St. Loul., Mluouri 

Mr. and Mn. ROler DIPUc:a 
Ronzonl Macaroni Company 
Lon, bland City, New York 

Mr. Henry D. RouI, Sr. 
Peter Roaal " 80M 
Braidwood, IWnoiJ 

Mr. E. D. DeRocco 
San Dielo Macaroni Co. 
8.'Ul Dlelo, CaUfomia 

Mr. ~nd Mt'L R. J . Ouemsi 
San C1or,lo Macaroni Co. 
Lebanon, Pennl)"lvania 

Mr. and MrI. R. F. Schmidt 
Schmidt Noodle Mf,. Co. 
Detroll, Mlchl,an 

Mrl and Mn. L. E. Skinner 
Mr.'and Mn. H. G. Stanway 
Mr. Clete lIaney 
Mr. RUM HounShell 
Skinner MacaronI Company 
Omaha. Nebraska 

Mr. Frod Spada/ora 
Superior Macaroni Co. 
Lo! Anlele., California 

Mr. and Mn. A. S. Welu 
M .... Bertha We'" 
WellS Noodle Company 
Cleveland, Ohio 

Mr. Robert William 
Mr. Marvin Pearlman 
Mr. Sanford Blavln 
Weltern Globe Producta 
Los Anlele., Ca.11!ornla 

Mr. John P. Zerela, Jr. 
Mr. Peter Zerela 

. A. Zerela'. SoRl, Inc. 
Fair Lawn, New Jersey 

Allociat •• 

Mr. Robert J. Smith 
Annour " Company 
Chlcalo, 1I11nol. 

Mr. and Mn. Leonard P. Ballas 
Balla. Ell Product. Corp. 
New York, New York ' 

Dr. Mario BralbanU 
Dr. EUore Berlnl 
Charles Moulton 

. Joseph Santi 
M. " G. BralbanU Co. 
MUan, Italy 

Mr. and Mn. William Berger 
Mr. and Mn. Curt Schneider 
The Buhler Corporation 
Mlnne, ~·.'JII., Mlnnelota 

Mr. Dan O. Amltutz 
Cara:ilI, Inc. 
MinneapoU., MlnnelOta 

Mr. and Mrs. John Amato 
Clermont MachJne Co., Ine. 
Brooklyn. New York 

Mr. and Mn. A. S. ChrtltenJOn 
Clyboum Machine Corp. 
Skokie, lI11noll . 

Mr. and Mn. Don O. FIetcher 
Crop Quality Council 
MlnneapoU., Minnesota 

Mr. and Mra. Joaeph DeFrancllCl, Jr. 
Mr. and Mn. Iinatiu. DeFranclacl 
DeFranc11C1 Machine Corp. . 
Brooklyn. New York 

Mr. and Mn. Ray Wentzel 
Doulhboy Indultrle., Inc. 
New Richmond, WllCOnlln 

Mr. Robert F. Llmlnl 
DillUlaUon Product. Industrlel 
Rochelter, New York 

Mr. Fred C. Clarke 
Mr. Buckley C. RobblRl 
E. I. duPont de Nemoun " Co. 
Wilmington. Delaware 

Mr. Richard Saunden 
Durum Growen AuocJ,Uon 
Doyon, North D'kota 

Mr. Thom .. F. Sanicola 
Faust Packaginl Corp. ' 
Brooklyn, New York 

Mr. E. J. Thom .. 
Fllher Flourln, Milia Co. 
Seattle, Waahina:ton 

, , 
Mr. ' and Mi-s. Lee Meiiy 
Mr. and I4n. Bart Hempel 
Mr. Richard V .... II 
General Milia 
!'fi'meapou.. ~ ,~ 

A. 1.. DePLlIQualc 
S. F. Marltato , 

i~t;~.:*n~ MUlln, ~ No , I II! Minnelota :o-..,..J 

Mr. and Mn. Alexander Frank 
McCarthy and Associates 
New York, New York 

Mr. and Mrs. C. Dan Maldari 
D. Maldarl & Sons, Inc. 
Brooklyn. New York 

Mr. HI Cooley 
MUnaon Ball: Co. 
Cleveland. Ohio 

Mr. and Mn. W. A. Brezden 
North Dakota Mill " Elevntor 
Grand Fork. North Dakota 

Mr, Ole Sampson 
Mr. Paul Abrahamson 

Mr. and Mrs. Chu C. Rossotll 
. Mr. und Mn. Chas. O. Rossolti 
.~ ·' Mr. and Mrs/ John Tobia : ~. 

Mr. Frank Prime ,.-/ 
Mr. Roberl Van Gelder 
Mr. George Hubbard 
Rossolll Lilhograph Corp. 
North Dergcn, Ncw Jcrsey 

Mr. and Mrs. Morris Schneldcr 
SI hncldet Brothers. Inc. 
Chicago, Illinois 

Mr. nnd Mrs. H. F. D'Slnter 
Standard Bronds, Inc. 
ChlcaRo, Illinois 

Mr. John Guntelli 
Mr. and Mrs. J. L. Pette 
U.S. Prinlina & Litho 
New York, N('w York 

North Dakota Slate Wheat Commission 
Bilmardc, North Dakota 

Mr. and Mrs. Louis E. Kevncs 
Mr. Jack W. Rogers 
Vitamins, Inc. 
Chlcalo, Illinois 

Mr. and Mn. William H. Oldach 
Mr. HUIh. Oldaeh 
Wm. H. Oldach. Inc. 
Philadelphia, Pa. 

Mr. and Mn. Mark J';:elTeUlnger 
Mr. and Mrs. L. 8. ::IwanlOn 
Mr. and Mn. Geor,e Faber 
Mr. and Mrs. David Wilson 
Peavey CompanY :nour MUl. 
Minneapou.. MlnnelOta 

Mr; Jame. R. Aftleek 
WJWam Penn Flour Mills 
Bala Cynwyd, PennJ}'lvanla 

Fin ... t Quality 

DURUM 
SEMOUNA 
GRANULAR 
FLOURS 
Call 'Ray Wentzel 
MIl[.l JNG DIVISION 

Mr. and Mrs. Theodore R. Sills 
Miss Elinor Ehman 
Mr. John Bohan 
T. n. Sills " Co. 
Chicago. Illinois 

Mr. Jamcs J . Winston 
Jacobi Winston Laboratories 
New York. New York 

Mr. &; Mrs. Robert M. Green 
Notional Macaroni Mlrs. Ass'n. 
Polatine, Illinois 

Guests and Speakers 
Mr. nnd Mrs. Paul Borman 
Dorman Food Slores, Ine. 
Delrolt, Michigan 

Dr. MarJl:aret Jane Drennan 
Mansf\eld Slate ColleJ::e 
Mansfield, Pennlylvanla 

Milia Knlhryn Druce 
Nallonal Rcstnuranl Ass'n. 
Chicago, Illinois 

Mr. and Mrs. M. n. McConnell 
Spartan Stores, Inc . 
Grand Rapids, Michigan 

Miss Triennh Meyers 
U.S. Deportment or Agriculture 
Washington, D.C. 

Mr. Louis J. Nelson
l 

Jr. 
Wade Advertising, ne. 
Chlcogo. I11lnoll 

Mr. and Mrs. Cilas. H. Retch 
Hillman's Fine Foods 
Chicago. IUlnols 

Monslfinor John Romaniello 
Catho c ReUd Scrvit'Cs 
Hong Kong 

Ur. Dnd Mrs. C. C. Slater 
Michigan State University 
East Lansing, Michigan 

* * * 

.' 

DOUGHBOY INDUSTRIES. Il~~. 
SINCI 1156 

, 

Phone 246-2101 • NEW RICHMOND, W!S. • Quollty Since 1856 

.... C,.it-.~I 111 ~, ... tt:i'':'" '.c~ •• I ... MeldI,,"ry;'::' r...... f.:~d. - Ilnttal\l" - Prl",11\9 



The Impcict of . .. ,. ' .,J I,,-. ~ J <If YO.r .. ~ 'V"""" -

.... "' I'ndustry Sponlored Teaching Aids 
by Margaret Jane 'rennan, ChaJlftlman, Home Economici D.partm.nt, 

Manlfl.ld State CoII.g., Manlfl.ld, '.nnlylvanla: 

H OME economics leachen welcome 
the Interest and support liven by 

oftanlzatlonl auch .1 the Durum 
WIlest Institute. 1 am happy to be here 
wfih you and wl1l try to ,Ive you my 
lni'prelllion or the Impact of buslneas 
aRonlored material. in the educational 
tleld. 

·Publlc relations for the c1auroom 
wacher I, a peraon-to-pel'lOn kind of 
~munlcatlon. Don't look for an eval­
uation of It in bulaln, ICI"apbookJ of 
nf,w.paper cUppln.. nor In Madllon 
A~ue IUrvey •• 1\ can't be found by 
thef;popularlly raUn, of the achooll 
tele'1!'0n etrorla or even in the dollar 
and ",nil .avln,. emanaUn, from a 
lU~rul promoUonal cam p ai, n. 
Teachen are contemed with stlmulat­
ln' the mind. of their pupil, to think 
and to Improve their Inlerelt and abU­
ity inl roblem lolvlna. 

Wom.a', Rol. 

HonWJ economici II particularly In­
terelt;d In the n~wer alpectl of chanle 
and IlOw famillel are eReeled by these. 
Home economic, muat continue to be 
conc:O~ with the role of women, 
problem. of famillel and home •. Home 
econodalca came Into exiltence In the 
earTy 1100'. In response to these need. 
or aoclely. 

In edu~tlon for a world or chanle, 
there have been many reference. made 
to the ~UlatiOn explOilon. the mobil­
Ity of tHe', Industrial and sdenURc 
develo ent, automation, earlier mar­
daaa, inore women workin,. and the 
chan,tn'\r1e. within society. 

MargaJft Meade hal said, ''The 1m­
~rtant 'ihlng. In modern ~nomlcs 
and Induatrial lifo are those not yet 
known. Much of education must be­
come a "p'roceu of .horing knowledge 
as we iet~t, rather than tranllatlng it 
later." t 

In re'¥d to thil concept, I believe 
that bualA,eu-.ponsored,. mat e r I a la 
make a vi!,~able and unIque contrlbu­
lion, For uample, let'. look at thOle 
prepared by the Durum Wheat Insti-
tute. 1 

Tht: Rim .trlp "Penny Saving Maca­
roni Menus" presentl eraph1cally .... what 
to teach. how to do it and the .~ 
Ideas" or Important concept.. to the 
teacher, the student and the home­
maker, 

The reclpea In Penny Savin' Maca­
roni Menu. are explicit, eaq to read. 
and tempting for the homemaker to 
hy. 

Recipes which require quick and 
almple preparation In Into the teacher 
and home demon.lralion a,entl limited 
clan-time and appeal to the home­
maker. Colle,e and high school atu­
dents are a1l0 Interested in these ma­
terial .. 

Growlo,Kwabln 
Accordln, to ftlUf'f!I from the United 

Slatel omce of Education bulletin, 
Home Economlca In InstitutionJ Grant­
Inc Bachelor'. or Higher De,reel-
1981-82: 

• Home economics programs leadln, 
to • bachelor'a or hllcher dearee 
were offered In the fall at 1981 by 
438 butttutions, and 427, or 97.9 M. ... ,.. J .... I ...... 
per cent. or them furnllhed data preparation for occupo.tlOftl in 
tor thl. report. bualneu and Industry, nearly two-

• Enrollment In home economics tor thlrdl for the Cooperative Exten-
fan 1981 totaled 88.0B3 Itudenta, or alon Service. and more than one-
which 8,003 were men and 80,OBO half for dietetics. 
were women. These women repre- These stati.tlcs Indicate the Impact 
tented. fraction more than 10 per auch materia" may have If used at the 
cent or all dearee-credlt women 
.tudenta enrolled In the 427 Inlti- eoUe,e level. In our colle,e we UIC' 

them in tooda clauea when .tudyin~ 
tutiOftl In the aurvey, cereala, plannln, meall. for tip' for 

• The 1901 enrollment ot all n!sldent Ilvin, demonalratlon. and for home 
atudenta In home economics In- mana,ement .tuden" who are Hvlng 
Cf1!ued 8.8 per cent over that of In the apartment and want to try new, 
f.U 19B9, and tor the .. me period easy-to-prep&re. Inexpensive dishes. 
the number of rraduate maJon In- For our School Lunch Worluhop this 
created 7.S per cent. put lummer, we had 60 cookl, man-

• International studenta made up agen. and other achool lunch person­
about one per cent of the total en- nel partlclpatln,. Many or them were 
rollment In home economic-. Theil!! eager to try in their own eafeterlaa the 
872 Itudenta we~ study in, In 203 foods which they had prepared and 
Institution. throu,hout the coun- had tor lunt'h durin, the workshop. 
try. However, more than onl!-halt Reclpel luch aa yours are approprilltf' 
of them were In 11 .tatel. and well accepted by lroupa such as 

• A total ot 9,151 deareea were these. 
Iranted In reBUlar .euloftl 1960-61 Ext.uloll A,.11h 
and In aummer lealon 1961. Ot the 
total, 8,181 were bachelor'., 912 The Alricultural Extension pro,ram 
muter'. and 52 doctor'.. Includea 0,228 home demomtration 

• The 912 masters de,reea granted agent.. program .peclaU." and 4-H 
durlnl the 1980-81 academic year leaden. Allot these leaden are home 
are 13.4 per cent more than th:! economlllI and conlact-dlrec:tIy and 
number reported for the prevloua indirectly throu,h lay-leade~man.Y 
biennlalaurvey. adulta and youths from rural and urban 
N""r, all of the lna!\lutlslnt, ",7 ... u . Thein &~ out-of·school pro­
i>it"oin~ ' ..-FprePiiitIaotft.lr '" .,oli.iJ'i~ wld'!!lb,~""'no!uI,In­
te.chlna hom. economiC&. Approx.- ed to the ntea. of .pace ace tamuiu-::­
lmately three-fourtha provided , both white collar and blue collar-for 

I thJa ale al uniquely a. It ICrved the 
J 1900:1950,..... -.. ~ ~ ~ ... 

Their materials reach Into many 
homea not touched by other .ourees. 
Well Illustrated vi.ual aid. which IUp­
ply accurate Intormation and well tel t­
ed recipes are of value, particularly 
when these recipes are easy to follow 
and gU8rant~ for .uccess and toste 
appeal. 

This .roup would nnd uac for the 
(ollowlng materials: 

SpeclaUl .. at Ih. HaUl. Cookbook. 
Tricks and Tra.ls .lIh Macaroni 

Foods-both the film strip, the mlrra­
tlon guide, and the recipe book. 

Durum Wh.at Notas - a monthly 
newsletter which II well wrilten and 
contains Idea. ot Intere.t about using 
durum food. together with meal plan­
nin, suggestloftl, reclpea and lealonal 
hints. 

AU of these are presented cloverly 
to attract the reader. 

On Ib, Olh.r Siel. 

Speaking from the other .Ide ot the 
delk, when I was with the Institute 
as western representative, I could tell 
about many experlencea u.ln, ma­
terial. auch as these. Food editors wel­
comed them and were eager to mention 
their avallabUlty on the women'. page 
and on the Thursday feature. 

Televl.lon programs on which I ap­
peared and actually prepared the dish· 
e. were extremely popular. Tho com­
plete supply or materlall which hod 
been ordered was often exhausted be­
caule ot the requests or the viewen. 
Extra supplies had to be ruahed to 
meet the demonda. There woa ample 
evidence from return requelt tear 
sheeltl from metropolitan food editors, 
and from utility home service groups 
that these materials were being used. 

Speaking or the home service depart­
menu, these groups of home econo­
mi." work with consumers Dnd with 
salesmen for appliance companies. 
They find great use for educational ma­
leriat., well tested, with consumer 
appeal. 

It I. difficult to ascertain how mDny 
valuable Impressions about products 
can be credited to these area,. The 
:,l.Irvey prepared by the Reuben H. 
OonneUey Corporation credits 10.000,· 
000 adult homemaker!. 

In . addition, they allo work with 
youth In their summer programs and 
dUrinl the year as port at theIr aervlce 
..... ilh achool. In Introducing new model 
appUancea. 
.. WhIle worklns tor th e Durum Wheat 
InaUtute I abo f2Y,r)d...!lt-0ut,Jhat, sc.,hool 
~1~~on.wru'hapPT to receive 
. ltieie,pubUeaUora. As a reault. there 

l'WU ' . ' demand for participation for · 
~~ ~ .... ~ 
'i ~2PTEMBe .. 

'~------' 

talka and demonstrations at workshops. 
Oftentimes 1 found myscU heavily 
Kheduled. Had Jell been avallable, I 
could have made better connectlonsl It 
was a stimulating and interesting ex­
perience, and an association I enjoyed 
particularly and one of which I was 
very proud. 

Aboul EducallDn 

Harold Taylor In an article entitled 
''The Artsln Education" (I) states that: 
"Learning that Is fundamental for edu­
cation has as a basic prerequisite for 
the pupil to become 80 Involved In 
whatever Is to be learned that facts, 
Ideas. and experieneel, events, and sub­
jed matter collect In the mind of the 
learner the way Iron IIllngl fly to a 
magnet. If the magnet Is dead, you can 
expose It to the Iron ftllngs forever and 
northlna: will happen. The cn!atlve ele­
ment In human experience Is the ele­
ment which pull the current In the 
magnet. which gives meaning to ex­
perience, which make. lense of the 
ordinary flow of day to day life, which 
help. to establish the sensitivity to 
Ideaa and to human valucs without 
which life would remain empty." 

Educational material. auch a. these 
which are well prepared and engaging 
to the learner simplify the talk or the 
teacher whether It be In the classroom, 
in the extension group, or In the adult 
claa. These materials appeal to the 
aenses and the Intellect of the learner 
and teacher alike. They provide Incen­
tive tor the homemaker In feeding her 
family at relatively low COlt In appeal­
In, waya. 

In my opinion, auch aoureea are 
truly educational and of value to edu­
cators and to the American families. 

AI Dr. Malott. President of Cornell 
University stated: "In the face of tran­
altlon the famlly remains .. It mUlt, 
the foundation upon which our Indi­
vIdual chara<:tet and, ·therefore, our 
society I. b.ued ... 

Educational agencies .erve as a valu­
able outlet tor well prepared materlall 
designed to reach the consumer. In 
tum. auch materlall, are of value and 
an! welcomed by the educator at (:Vt:fl' 
level. 

My congratulations and admiration 
tor your cMtlnued efforts along: these 
linea. Don't atop now; much remains to 
be done. In my opinion It la best done 
cooperative through the Joint efforts 
of the educator and the manufacturer 
and trade association. 

~!aayIOr,,,"~ld ·"I1!.AArts In Edu· 
.. Teachers College Record Vol. 

65, No, 3. pp. 187-176 (Dec. 1981). 

Intornational To Go Public 
InternaUonnl Milling Co .• Mlnneapo· 

III, a privately-held company .Ince it 
wu. founded In J892. has onnounctXI 
plonll for a public otTerlng: of Its cam­
mon stock. In the past, common stock 
has been owned by about 350 monoit!­
ment employees, 

No dennlle time tor the public offcr­
Ing hal been set. The number of shores 
to be altered, the Initial offering prico 
and the underwriting terms have noL 
yet been determined. lIowever, the of~ 
fering: Is expccted to consist of both . u 
primary olterlng on the port of the 
company nnd a secondary olTerinl by 
present .tockholderl. sold ehas. Ritz. 
chalnnon and Atherton Bean, presi­
dent. 

"At an appropriate time the company 
expect. to tHe a registration atatement 
wlth the United Stale!a Securities nnd 
Exchange Commlllion COVering the 
proposed offering," they sold. 

Underwriting the public offering will 
be Kidder, Peabody & Co., Inc., New 
York. Proceeds realized by the com­
pany will be used for expansion, wider 
dlvenlflcotion, new product researeh 
and short-tenn debt retirement. 

Internatlonnl has nllets of $130 mil­
lion and employs 4,700 peopll' One of 
the world's lorgcst flour millen, the 
flnn has a total dolly flour capoclly of 
126,400 hundredweights. International 
has operatlona In nve countries Includ­
Inp: 40 flour and feed mills, flve ter­
minal grain elevatotl and an ocean 
shlpplnr; dock. 

A le.-,dlng auppller of flour pnd pre­
pared mixes to the United Statea bak­
ing Indu.try, International also mills 
Robin Hood Flour, and producea a com­
plete line ot fonnulu feed l under the 
Supenweet brand. The company is .. 
major producer of flour, oatmeal and 
cake mixes In Cunadn, 

Food Foch-
Rice production In 1062 WUJ 10 per 

cent above production In 1961. Record 
yield. along with u 10 per cent In­
crease In acreage over the previous 
year boosted the crop to a new peak. 

New on the market pre sweet potnto 
.'lakes-pn instant food product de­
veloped to revive interest in sweet po­
tatoci. Consumer tests Indlca'te thnt the 
sweet potato flakes will prove 01 Inter­
est to homemakers because of the con­
venience factor and the h1gh Icvel of 
flavor In the instnnt product. 

Frozen concentrated fruit juices tire 
ahowlng a rnpld gain in popularity. r('­
ports the U.S. Deportment of Agricul­
ture. Last )'enr. purchosel of orongc, 
grape, grapefruit, and pineapple run· 
centrotes rose 16 per cent. 

35 
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AUTOMATIC LONG MACARONI LINE (63,000 to 55,000 lbs: In ~? hOurS) •.• " ..J '\ 
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AUTOMATIC LONG MACARONI LINE (33,000 t9 35,000 lbs. In 24 hours) 

I , , 
i . , 
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AUTOMATIC SHORT MACARONI LINE (about 44,100 lbs. In 24 hours) 

,._----_ .. _-
e -

Cobra-llll!\Oml11c Ness 
Double"spreader "B-·for. B'2" (2.50 m.) sUcks ... 
GPL/5PV/25D/D/ 25 ton drying tunnel 

Cobra-l automatic press 
Double spreader "B" for 6'7" (2.0 m.) sUcks 
GPL/6PV /200/ 16 ton drying tunnel 

4. Iri~ lln.d elevator 

4. StablUzatlon bin and storage 
5. "Ultravelox~' sUck strlpp,lng unit 

4. StablUzaUon bin and storage 
5. Multiple cUt'stlck stripping unit 

Cobra-c automatic pre.s 
2TS/6 shaklnq pre-dryers 
Vlbratlng conveyor ' 

6. InteV7/13 band pre-dryer 
6. Incllned elevator 

7. Tele •• 12/11 band dryer 
B. Incllned elevator 
g.- Tele.s 11/11 band dryer 

, f" • ..:. , .• U.S?--CAHAt."AH musIH'i'ATIVES;' 
.~, I.' 

UH"." CO., .. 60 I. 42ND ST., NEW YORK 17, N.Y. 

~-----. 
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\1, 1 . co Y .. n Ago ,I 

• Manufadurers In general, and maCD­
roni milkers in particular, were warned 
to walch out tor questionable expoal­

~ Uon. In Italy by the Department of 
" L Commerce. Fake diplomas and medals 

:J"were being .old. u a racket. 
;0; New printed product. appeared on 
the morket. Macaroni preued inlo the 
ahape of jockey capa and Rowery fluted 
men. were offered by Tommaaslnl of 
Milano. HI, proceal for printing palta 

!,Wall patented In the United Stales a. 
well 81 Ualy. 
• Colored macaroni on the PaciRe 
Coast appeared after government 
~andard. had been relaxed 81 "non­
enfof't'eable," Semolina millers .1 well 
'.. quality macaroni manufacturers 
Pfqtealed vlaoroully to put an end to 
thi1pracllce. 
• The wonden of macaroni were 
lauded by the WOf'C'l!lter, Mauachu­
seU,' TeJelram. ''ThIs IIght.ealin. hot 
w.Ii'Uler lelson i. the time to Jean 
to'ward the Italian dilh in aome fonn 
ar another," adviaed the rood editor. 
• It waa reported t.~at the durom 
hDrVeJt. would come to approximately 
DO,OoO,OOO bUlhel. aa compared to 
BO,ooO,OOO In 1922. The carryover of 
D,OOO,~O would bring the total buahell 
to D5,OOQ,OOO for 1913. ' 

l 30 Y.an Ago 

• The New Competition of emciency, 
service nd quality waa to permanently 
suppl~t cutthroat pradlcel. All .Ign· 
en o,,~ National R~overy Admlnla· 
tratioD Code agreed to "do their part." 
• Bluc "lEagle embleml were not re<:. 
ommenUed for packaged product.. 
The AIaoclatlon ran a quesUonnalre on 
pDckag~ Ilul In the event that Itand· 
ordlmUon mould become desirable. 
• Tho' twelve regional organh:aUons 
ror tbe Macaroni Code were progress· 
ina, and ' B. R. Jacobs In Washington 
was lpen~lng practically 0111 of his Ume 
ana faclllUcs on Itudylll~ the Code and 
encouriitna a favorable hearing there· 
on. }~ 
• Apprc;v;,l of the Macaroni Code and 
several otfien had been Unduly delayed 
becauae~' f an unfavorable attitude of 
the Co er Division of tbe Agrlcul­
turDI "\ ' ullment Administration to­
WDrd provylons deaUni wltb minimum 
COl tl' or ~aae lelllng prices. 
• MOl t tt.adlng noodle manufadurers 
In the eoutnry had switched from the 

~~:k~n d~;ct f~::n tOe:!~h~~~~re~~ 
plied them. Manufacturers felt the 
quollty at their prodUctl wu Improved 
due to this ehanee. 

10 Y .. n A,O 
• Omcla1 reco,nltlon wu liven to 
rtacaronl product. In their wartime 
role al enerlY food. for tervlce men 
and clviUaltJ. 
• The War Food Admlnlltratlon was 
holding hearin,s on 'a proposal to re­
quire all white Rour to be enriched 
with vitamins and mineral.. Depart­
ment of Aa:riculture's experiments 
showed lOme of the added value of 
enrichment Is 10lt. when macaroni II 
cooked In CUltomary quantlUes of 
water. They sUllelted It can be eookrd 
In .. much smaller quantity at water 
with Jw:t • little morc care, and the 
little surplus water uaed to thicken 
Inlvle. and sauee .. 
II ''There b no priority on food In­
a:enully," and housewlvel all over the 
country were ullina for macaroni vic­
tory recipe. from tt.e National Maca­
roni IltJtIlute. 
_ F-tfty.slx manur.cturen formed the 
NaUonal Soup Mix AuoclaUon, with 
L. J . Gumpert of B. T. Babbitt. Inc. 
elected pre.ldent. 
• A. paper on the effect of .prout dam­
a,e on the quality of durum whea .. , 
acmollna and macaroni was written by 
R. H. Haml, Glenn S. Smllh, and L. D. 
Slbbltt. 

10 V.an Ago 
• Spa,hettl with Tomato Sauce was 
the Number One favorite of kid. In 
mo~ than 1,1500 famUies IUrveyed by 
the A.merican Spice Trade AuoclaUon. 
II The reque.t from the National Maca­
roni Manufacturen AuoclaU 1ft calUng 
tor an exemption of Amber Durutn 
Wheat fronl any acreale mtrlctloltJ 
becauHl of .hortale was turned down 
by the Department ot A,riculture. 
• After an exteltJlve Reid trip throu,h­
OUl the Iprin, wheat area, Don Fletch­
er cieclsred: "Stem nm i. epldemJc." 

'01 LUI-Buhl., P,,,,, Ilk. new. Box 
175, Mocaronl Journal. Polatlne, III. 

,oa SALl-Mocaronl Tluckl. All steet can· 
structlon, 4· lnch boll bearing swivel whtal •. 
HeIght B 1 In., width 36 In., length 55 In, 
John B. Canepa Ca .• 312 W. G,and Ave., 
Chicago 10. III. SUperior 7· 1061 . 

'01 SALi-Equlpmellt for 0 complete mac. 
aronl plont 1000 lb. production, Long gaexh 
ptell, mort goads pre .. ond noodle (ulle,.. 
Long goods and shart goods preliminary dry. 
era. Long goacb roams. Lonaro trov drye" 
mGCGronl dIu. stomping machln .. , a;.;t 
FkxJr Handling SVltem. Reosonoblv priced. 
Box 20B. Macaroni Journal. Palotlne. III. 
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Am .. lcan Food. DI.play.d 
., markel promotion and test·aclllr, I 

exhibit of American foods la plann( ! 
for the 1963 International fair In CI' 
lORne, Gennany September 21-29. The 
United Statel exhibit will occupy aboul 
20,000 square reet, with It. central fe;.· 
ture beln, a teU-servlce market whct d 

product. of American Rrma wJ1i be 
demonstrated and aold to fair visitors. 

• A Seashell and Elbow wal pictured 
In an ad by Parade PubUcatlolll with 
the caption: "What do they call this In 
Wichita' They call it macaroni, Just al 
they do In BOlton, Detroit. or San 
Diego. We learned this Ih"ple fact the 
hard way. Our food editor prepared a 
dinner menu built around macaroni as 
the main dl.h. We painted a mouth­
watering picture of It, with the recipe 
and a headline reading: 'Please pass 
the palla.' 

"Some people may think this II 
.mart writin, • • . but many of OW' . 
readen didn't know ..+.wh~ we w~ 
lindnl, abo"t, ... Paraae,.,..~~no~ 
'claa! That mean. when you -. taJk 
about macaroni. call It lUCaroaL" 

Trude ,roups Joining with USDA In 
the Cologne faIr cooperative project 
Include the Grocery Manufacturers ot 
America, the IItJUtu1e or American 
Poultry Jndullrie', the Dairy Soclet)' 
International, the Soybean Coundl of 
America, the U. S. Rico Export De· 
veloprmn t AuoelatJon, the M.I1Ien' Na· 
!!!I •• UNlu'~~.I!O¥.JleaI.n 
Aiid,"Paekm 'Aaaoclatlftft. ind the .. V.s. ... 
Fndt industry. -;?~ I. ·.1 ~ •• 

DOES' YOUR PACKAGING 
Catch Her Eye? 

or 
does 
she 

In today's rough-and-tumble self-service 
market, too many passes mean more sales 
fumbles than any manufacturer can afford. 
At USPL, we specialize in packaging that 

the,catch'lltcrUcial , polnt-o~-sale. May,. 
'::'~ ;!~;f'iI~;·.~\_.:, ... your next packaging problem? 

Pass It By? 

• 

UNITED STATES PRINTING. LITHOGRAPH 
Division of Diamond National Corporation 

• rOLOINOCARTONS' wns .ADVERTISING MATERIALS ~ 
Offices In 23 cities coast· to · coast .. , ). -



_------------.-....... --•• """",..:..-......,.' ~-, " "~.~-.,,r 

r .-.. _-
'. 

I. 

, 
• 

',' 

-----.-.-.- ----, .... "':""'-

......~~' ~ 
,Wliat do you 
want from 
your durum 
supplier? 

If it's SERVICE, you get it with a 
smile from International! 

Saint Paul, 
MinMIOW 

The convenient locationo of IntomationoJ mills at 
BaldwinsviUe and S~ Paul mean fast, eIIlcient 
service. , , in bog or in bulk , , • via railcar or truck 
.. . Upiggy.back" or Ufishy-back," too. 
So, for dependable delivery of top-quaJity durum 
products, see your representative from, •• 
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